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The GEO. W. CHILDS 5c. Cigar is beyond dispute the most 


marvelous success of the age 
Just look at the way the sales have grown: 


Geo. W. Childs cigars sold in 1894............ 1,428,000 

Geo. W. Childs cigars sold in 1895............ 5,975 000 

Geo. W. Childs cigars suld in 189............ 16,895,000 

Geo. W. Childs cigars sold in 1897............ 26,906,000 
~ Geo, W. Childs cigars sold in 1898............ 39,152,000 
GEO, W. CHILDS cigars sold in 1899.......... Seis 56,167. OOO 


For the last two moaths the sales have been at the rate of 7§.000.000 a year. 
; We hope to so incregge our facilities that for the year 1900 we can make our sales a full 


ONE HUNDRED MILLION CIGARS. 


It has never .béen a question as to how many GEO. W. CHILDS 5c. cigars could be sold, 
but how many we could manufacture, for we can always sell more than we can ranke. 


It is'a GENERQUSLY GOOD record that no other cigar can equal, The 
quality of the cigar is the secret of its success. * 

MANUFACTURERS’ SAQAR Co., HARBURGER, HOMAN & CO., 

78-77 Welker Street, New York City. MANUFACTURERS. 
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TAMPA, FLA. 


Office: 58 Warren. Street, 


Please mention ‘THE SMOKER’s MaGAZINE to advertisers. 
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Clear Havana Cigars 


Corner West Broadway, 


Factory 


BUSTILLO BROS. & DIAZ, 
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Havana Commercial 
Company, 


NEW YORK OFFICE: HAVANA OFFICE: 
135 Broadway. 102 Galiano. 


CIGAR FACTORIES: 


Manuel Garcia Alonso, La Meridiana, La Flor de Cuba, A de Villar y Villar, 
La Comercial, La Carolina, La Africana, La Vencedora, La Rosa 
Aromatica, La Flor de Yaclan, La Flor de [urias, La 
Antiguedad, La Reserva. 


CIGARETTE FACTORIES: 


EI Siboney, Pedro [urias, Crema de Cuba, La Vencedora. 
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Cable Address: ‘‘ Havanacom,’’ New York. ‘¢ Haco,’’ Havana. 
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Ruy Lopez Ca., 


Manufacturers of 


Vuelta Abajo 
Habana Cigars 


Exclusively. 
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20 Fulton St., Cor. Front, 
New York. 


“ALWAYS AS FINE AS TOBACCO GROWS.” 
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B. SHARP, 


HIGH-GRADE 


igars, 


10 COMFORT ST., 
Goldton, Cal. 


EXACT Si” 




















3-3 X 1 I-@ INCHES, 





YOUR NAME ON 


1000 vasets FREE 


With a Year’s Subscription to 






















uableto them. 










These little business- “pushers can be used in 
a thousand ways—stick ’em on boxes of cigars, 
cigarettes, matches, packages of 


what the trade says of it. 


















tobacco, etc., keeping your name 
before the smoking public, adver- 
tising your store and increasing 
your regular trade. We use only 
the best gummed paper, so they 
will not stick together, break or 
curl. They are plainer, handier, 
cleaner and more showy than a 





A. PUSHER’S 


CIGAR STORE 


EVERYTHING A 
SMOKER WANTS. 


Smokeupolis, - - P. Q. 


paper,” 















rubber stamp and may be used in 
many places at the same time; are also used as 


price-marks, and on paper and envelopes, etc. 
We make ONE SIZE ONLY, as shown, and only 
in assorted colors. No variation in size or color 
is possible. Labels forwarded by prepaid mail 

in a handsome box in about 10 days. 
Quantity and Quality at Lowest Prices. 
A Year's 4,000 Gummed Labels, $1.00 
po to The 3,000 = 96 2.00 
Smoker's ¢ 000 sa a 3.00 
with 10,000 oy = 4.00 
SEND CASH W!TH ORDER. STAMPS ACCEPTED. 
The less reading a label contains the better 
it will look. Write plainly, giving full address 

and order to-day. 
THE SMOKER’S 

MAGAZINE CO., 


WE REFER TO ALL COMMERCIAL AGENCIES, AND BANKS AND EXPRESS COM> 
PANIES IN NEW YORK. 
SEND POSTAL FOR SAMPLE LABELS—THEY’RE FREE, 


TIMES BUILDING, NEW YOPK, 


MAN, CHICAGO, ILL. 


ENBAUM, NEW YORK, 


“We got stuck on it and consider 





Nd I. HUSTLE, 
CIGARS“ 


AND 





Blissville, Me. 


TOBACCO, 








“The best invesiment lever made,” 
LOUIS SMIES, CRIPPLE CREEK,COL. 


“No cigar store com- 


The Smoker’s Magazine". 


ad Y. D. WAKE, 
DEALER IN 
THEY dm_=|FINE CIGARS 
1000 PURCHASE ST., 
LOOK Priceville, Ok. 
Showing the exact size of Gummed Labels, 
1000 of which are given with each subscription 
at $1.00 per year. 


The Only Magazine Issued Solely 
in the Interests of the Retailer 
and His Customers. 


Thousands of the most successful retailers 
the country over are already subscribers, 
because the magazine is instructive and val- 
Those who are not subscrib- 
ers we ask to examine the magazine and note 


We solicit the subscription of every 
intelligent cigarman in the land. 


May we not have yours? 
Read What Others Say. 


“The vest publication in the trade,” 
L. W. COON, NEW YORK. 

“My customers find it interesting 
and prefer it to any other trade 
M. GROSSMAN, NEW YORK. 
“Tt is always full of valuable and 
timely suggestions and I prize it 
very highly,” C. M. HARDEN, LYNN, MASS. 

“Jt should be in every retailer's hands,” ED. KOL- 


“I highly recommend it to the retailers,” L. ROS- 


it a bargain,” 
H.C. WILD & 
CO., KANSAS 
CITY, MO, 
“Your valua- 
ble suggestions 
on window 
dressing doub- 
led our sales 
last week,” 
PETERSON 
BROS., BUF- 
FALO, N. Y. 





plete without it, 
ideas enough in 
a copy tw lasta 
. month,” D. PROW- 
LER, NEW YORK. 


And hundreds of oth- 
ers from all classes of 
cigarmen. 





ANDY SMART’S 


Smoke Shop, 
17 Prosperity Ave., 


DOLLARSTOWN, U. S. 
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(The line above is the style and size of letters in the set.) 


With a Year’s Subscription to the Magazine, $1.25, Prepaid. 


hale \clo\e\ric tain) ii 


AL\M\NS\O\P\O\R\S|T|Ul-1 


WO )2) 2 8)1)2\3\4)5) 


\ RERBORRRE ATE 


\ 


The exact size is 3x8x1\ inches. Weight nearly 10 oz. 


TUE SIGN MARKER is practical in every way, and being made of the best material will 
last a lifetime. The above engraving shows the set of FIFTY 14-inch rubber type (capital letters, figures, 
ornaments, etc.) packed in a strong box with self-inking pad, and ready for use. 


IT IS INDISPENSABLE 


to merchants in all lines of business and can be used in hundreds of ways in making Signs, Show 
Cards, Price Tickets, Bulletins, Marking Boxes, Printing on any flat surface, etc. saving time and 
money end paring for itself almost every 

time it 1s used. Sets selling at $3.00 and up- —— — — — <2 — — —< > 
wards will = no seer baie while this ort ! 

costs practically nothing, being sent prepai | Y 

with a year’s subscription to THE SMOKER’S B g g 
MAGAZINE at $1.25. This unheard of offer ~~ 

is made simply to increase the circulation 








of the magazine, which will be found interesting 
and of great value to every man who KER 
handles or smokes cigars. THE SIGN MARKE 

is not sold nor sent C.O.D.—it is FRE@, and 
there is but one way tose it, and that is to 
subscribe to THE} SMOKER’S MAGAZINE 
for one year at $1.25, and one will be sent pre- 
paid upon receipt of subscription. Guaranteed 


lo A GOOD" e| 
110° CIGAR. | 
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exactly as represented in every particular or 

; Fs The above neat sign was printed with one of our Sign Markers in less 
money refunded without question. W ay Sg M than 2 minutes. awithen photo-engraved. It Speee the work about I-3 
) no risk ! actual size. The many artistic and catchy combinations are un- 


Please limited, and the work cannot be excelled by a sign writer or printer. 
send us Pos- 
tal or Express Order, New York Draft or 2c. stamps in registered 
) letter for $1.25 and your subscription for one — will be entered 


and a sign marker sent you promptly. Make local checks for $1.3 

—they cost us roc. for collection. Stamps or money in unregister 

letters at sender’s risk. This offer is open to old subscribers as 
/ : well as new-send in your orderand have your subscription ex- 


tended one year. 
Every man can realize the great walue of this offer, and 
should take advantage of it at omee, Don't delay—send your order to-day—NOW IS THE TIME. 


The Smoker’s Magazine Co., 


TIMES BUILDING, NEW YORK. 


AGENTS WANTED. =“ “Sires Companies in New York City. 





Please mention Tue Smoxer’s MaGAzINe to advertisers. 
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Henry Glay and Bock & Co., 


—— Pr LIMITE 0.4€e— 


The Havana Cigar and Tobacco Factories, Limited. 


HAVANA, CUBA. 


ttt 
PAID UP CAPITAL, $7,000,000.00 GOLD. 


St 


CiGAR_ FACTORIES: 





Bock & Co., Henry Clay, La Intimidad, 
La Espanola, La Corona, Estella, 

La Rosa de Santiago, Flor de Naves, La Prominente, 
Waldorf-Astoria, Flor dela Habana, _—La Imperial. 


Annual Output, Over 85,000,000 Cigars. 
AK 


CIGARETTE FACTORIES: 


Bock & Co.,. Henry Clay, La Espanola, La Legitimidad, 
Honradez, Hidalquia, La Corona, El! Commercio, Cuba. 


Annual Output, 1,200,000,000 Cigarettes. 


ett 


Address all Communications te——____ ~~. 


FERDINAND HIRSCH, 


32 Broanoway, NEW YORK, 
Sole Representative for the Un‘tet © \a:c. and Canada. 


Cable Address: ‘“‘CLAYBOCK,’’ New York. 
London Office, Dashwood House, 9 New Broad Street. 


HAVANA OFFICE, 9% O'REILLY STREET. 
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<% The only Monthly Magazine issued solely in the Ayn 
*? interests of the Smoker and Tobacconist........ i 


NEW YORK, MAY, 1901. 








WINDOW DRESSING AND 
STORE ADVERTISING. 











= DVERTISING is the life of 
ve trade, and in no business is 
this more true than in the 
cigar business. The cigar 
dealer, as a rule, does not 
have sufficient faith in ad- 
vertising to run a regular 
advertisment in the local 
papers in his town. Some 
tobacconists will take an oc- 
casional “flyer,” as they pre- 
fer to call it, when they have 
something very special to offer; or the 
agent of the manufacturer of the goods 
has made his special inducements, and 
agreed to advertise the goods in the 
local newspapers in order to get the 
dealer to handle them. 
ea 
There is no good reason why it can- 
not be made.a very profitable invest- 
ment, but it will be some time before 
tobacconists will look at it in a favora- 
ble light and use a proper amount of 
printers’ ink. To be sure, many of 
them do use the “drop of ink that 
makes millions think,” but not in news- 
papers. Cards, booklets, folders, etc.. 
seem to be the extent of the average 
cigarman’s advertising up to the pres- 
ent time. 








td 
The show window is one of the best 


advertisements any tobacconist 
have when properly dressed. 

But, does the average retailer give 
as much attention to this branch of the 
business as he should? Perhaps he 
thinks so, or claims he gives all the 
time to it he can, being so very busy 
and having so much to attend to. 

bad 

That is not a good reason for slight- 
ing the window, and losing the im- 
mense amount of good advertising it 
will give any store, when properly 
looked after.. 


can 


In case the cigarman hasn’t the time 
necessary, it would prove a wise in- 
vestment to employ an extra clerk, 
whose special work should be “win- 
dow dressing and ag advertising.” 


As before suggested and urged in 
this department many times, one of the 
present clerks in the store may be just 
the man to look out for this work. And 
by doing this and practically nothing 
else, will keep him fairly busy. 

” 


Effective cards and changes cannot 
be hatched out in a minute, and the 
work necessarily requires some little 
thought and planning in order to se- 
cure the best results. 
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During the baseball season the 
scores of the various games may be 
shown on a bulletin in the store or 
window, and will always prove a suc- 
cess in attracting the attention of 
smokers generally. Should the cigar- 
man not care to go to the expense of 
getting up a bulletin board, a card 
about 10x12 inches, or even smaller, 
could be prepared at the cost of a few 
minutes’ work, and on which should 
appear the scores of all the baseball 
games. 

When conspicuously displayed in the 
store, it would prove an attractive feat- 
ure, and many would drop in of an 
evening to glance over the full scores 
of the various games that day. The 
scores can readily be obtained from the 
newspaper bulletins in your city, or 
from the telegraph company at small 
cost. 

: 


A great many retail tobacconists 
seem to have gotten into the habit of 
emphasizing the cheapness of their 
goods and say little or nothing about 
their quality or merits. Cheapness in 
price is generally attractive, provided 
the quality is not also cheap. And by 
dwelling on the cheap price may lead 
some to believe that cheap goods only 
are handled by that store. Everyone 
knows that a cigarman is not in busi- 
ness simply for his health, and when he 
is continually making announcements 
of “15scent cigars for 5 cents” they 
begin to doubt his statements and lose 
faith in his goods. It is impossible to 
sell goods for less than cost and keep 
it up—failure is inevitable, unless the 
“15-cent goods” are in reality a poor 
5-cent article, and it won’t take smok- 
ers very long to find out that point. 


R 


After that, the chances are a hun- 
dred to one that that cigarman couldn’t 
sell them gold dollars for 30 cents 
apiece. 

“Full value for the money” is a good 
business motto. Stick to it and follow 
it to the letter—it will prove one of 
your most effective advertisements for 


THE SMOKER’S MAGAZINE 


the store. The public expect and will 
have value for the price they pay, and 
they will invariably go where they get 
that value—the retailer has a perfect 
right to ask every cent a cigar is really 
worth. 


Don’t cheapen the store by making 
cheap offers and selling cheap goods— 
sell the best goods for the money and 
you will sell lots of them. Strive to 
earn the reputation of selling 


THE BEST 


FOR THE 


MONEY. 


- 

Never for an instant lose sight of 
the value of show cards in the window 
and store. The wording of every card 
should be brief, catchy, and to the 
point. Some novel or out of the ordi- 
nary saying used in connection with a 
certain line of goods will attract at- 
tention in a forceful manner that will 
not be forgotten easily. Another 
bright card-remark later will get a 
new customer into the store—then, the 
goods and salesmanship must do the 
rest. 














» 


After hearing evidence in an assault 
case between man and wife, in which 
the wife had a deal of provocation, the 
magistrate, turning to the husband, re- 
marked, “My good man, I really can- 
not do anything in this case.” 

“But she has cut a piece of my ear 
off, sir.” 

“Well,” said the magistrate, “I will 
bind her over to keep the peace.” 

“You can’t,” shouted the husband; 


' “she’s thrown it away.”—Tit-Bits. 


Quite an effective and tasty window 
display is reproduced in the accom- 














panying half-tone engraving. The 
window occupying the centre of the 
store as it does, permits of an entrance 
to the store on either side, and the dis- 
play is-so arranged that it may there- 
fore be viewed from any one of three 
points. This style of window is really 
a good display in itself, and lends it- 
self readily to many handsome effects. 
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been the drinks before breakfast that 
have hurt me, but the drinks after.” 
+ 


A striking and attractive show win- 
dow effect is obtained by having one 
door set in centre of store some 8 to 
10 feet or more back of the usual win- 
dow line, and then use curved or 
straight plate glass from the front to 























AN ATTRACTIVE WINDOW. 


The average cigar store front if ar- 
ranged in like manner with two en- 
trances, would leave little or no room 
for the show window between the 
doors. 
® 
“No, thank you,” said the man when 
asked to take a drink before breakfast ; 
“T have one bad habit already—smok- 
ing before breakfast—and I don’t care 
to get into another.” 
“In my experience,” said the other 
man, quaffing his cocktail, “it’s not 


each side of the door frame. ‘This 
gives a “V’’-shaped entrance and en- 
larges the show window several times 
over—so that the entire front is plate 
glass, and a passerby from either di- 
rection is sure to see one of the dis- 
plays; the window being practically 
in front of them as they pass the store. 
It may be well to keep this idea in 
mind when you decide to change your 
store front. 
® 


A common clay pipe and a large, 
















ee ee 
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nicely shaped cigar, may be attached 
to a show card with the wording as 
appears below, or such variation as 
may suggest itself to the tobacconist. 
It might read “Everything from a Pipe 
to a Perfecto,” or 





Everything 


A Smoker Wants 


FROM 


ONE CENT 
— 


~V~ 
ONE DOLLAR. 











¥ 

“Villain, do your worst!” hissed 
Marjorie. . 

Mordaunt bowed and lighted a ci- 
oe > 

“My doctor, in whom I have great 
confidence, advises me that smoking is 
positively the worst thing I can do,” 
he explained, observing the look of 
perplexity which had now come into 
the young girl’s glorious eyes.—De- 
troit Journal. 


Another excellent idea to attract at- 
tention, as mentioned in these columns 
before and used by tobacconists in va- 
rious cities, was put to good use by a 
cigarman recently. The scheme is to 
use a miniature deck of playing cards 
to illustrate a show card with poker 
hands, the cards being pasted in proper 





position, filling in with lettering where 
necessary to make the announcement 
read something as follows: 





WE HAVE A 
‘*FuLL House” 
OF 

‘* STRAIGHT” GOoDS 

FIT FOR ANY 
‘* KING” OR ‘‘ QUEEN,” 

AND YOU DON’T HAVE TO BE 

‘*F LUSH” OR WEAR 
‘‘ DIAMONDS”? TO BUY THEM. 











This announcement will attract the 
desired attention when other things 
fail. The cards cost but a trifle and 
may be obtained almost anywhere. 

~ 


Announcements of a startling na- 
ture—that strike the eye at a mere 
glance—will cause a man to pass the 
store again, or return in order to read 
and understand the exact catch. Al- 
most any tobacconist can use the fol- 
lowing idea to good advantage, by 
substituting one of his own brand 
names and price if thought advisable : 


Your Wife 


WILL LET YOU 
SMOKE GOLD CROWN 
CIGARS IN ANY ROOM 
YOU EVER 


Was In. 














R 


It has been suggested in this de- 
partment from time to time that hand- 











some lithographed pictures may be cut 
out and affixed to show cards in order 
to brighten them up, and make the an- 
nouncement more attractive. The il- 
lustrations may be humorous or other- 
wise, as may suit the fancy of the 
cigarman. 
~ 


Rough sketches in crayon or char- 
coal on a bulletin, and changed every 
day or so, would also prove a drawing 
card. Many amateur artists would be 
glad to do the work for a song—in 
case you do not happen to be an ex- 
pert in that line—and it wouldn’t be 





| Should 
Warble 
that 


GOLDEN 
EAGLE 


A Great Cigar. 


It’s a bird and a swift 


proposition at 
10 CENTS A FLY. 


necessary to be a very good singer 
either. 














There is nothing like being open and 
frank with your trade, and the double 
meaning of the announcement that ap- 
pears hereafter will be accepted with a 
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smile and in good faith. Of course, 
your understanding of it will be the 
right one—in either case. 


WE’RE DOING 


PEOPLE GOOD 
Every Day. 





Come in and let us 


DO YOU 
GOOD. 


Our SOAK ’EM 
10c. Cigar 


| 
does the trick. | 
| 











Perhaps it was the tobacco juice 
upon his whiskers, perhaps it was his 
wearing of a silk hat with a Tuxedo 
coat; anyway, a subtle something told 
us that he was a farmer. 

“Young man,” said he, accosting the 
jeweler in the purest agrarian English, 
“I want eight gross of diamond pins 
for favors at my wife’s husking bee.” 

It is reported that the extreme pros- 
perity of the agricultural classes has, 
in many sections, led to the use of such 
large tracts of land for golf links as se- 
riously to curtail the visible supply of 
wheat.—Detroit Journal. 

* 

Cigarman Keough, of Buffalo, N. 
Y., had a window display a short time 
since that consisted of empty cigar 
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boxes, that filled the entire window, 
with the announcement, as appears be- 
low, conspicuously displayed therein: 





WE HAVE SOLD 
ALL THE CIGARS 
THESE BOXES CONTAINED 
BUTT, 
HAVE MORE INSIDE. 


SANA 
THE NEAREST GUESS AS 

TO NUMBER SOLD ENTITLES 
you TO Five DoLuars. 











we 
A Pittsburg cigarman had a catchy 
announcement in a recent handsome 
window display containing a choice 
line of pipes. It read as follows: 


Pipe Us Off 


Here is a big 
family of us 
to choose from. 














P ® 

Several good schemes and show 
cards used by tobacconists will neces- 
sarily have to wait over until the next 
issue of THE SMOKER’s MAGAZINE, 
when they will receive consideration. 
Matters for mention in this department 
should be received during the early 
part of the month for the following 
month’s issue. We ask every reader 
personally to kindly keep us advised as 
to any new and novel ideas that we 


may mention same for the benefit of - 


all. 


4 


Kindly tell your brother tobacconist 
about THe SmMoxer’s MAGAZINE. 
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Snuff Users of Past Centuries. 


UEEN CHARLOTTE was the 
best known snuff taker among 
the English royal ladies. Her 

Majesty used to add a_teaspoon- 
ful of green tea to her box 
every morning. Frederick the Great’s 
mother was subjected to a_ re- 
buke from her son for taking a pinch 
during the tedious ceremony of his 
coronation. In Germany it was then 
considered improper to take snuff be- 
fore persons one wished to pay respect 
to or during conversation. Later on, 
or at any rate in France, this etiquette 
relaxed, for Talleyrand said “that dip- 
lomatists ought to take it, as it af- 
forded a pretext for delaying a reply 
which one might not have ready.” 

In a pamphlet published in 1710 
called “The Travels and Misfortunes 
of an Enchanted Snuffbox,” Dr. 
Sacheverell’s snuffbox is described as 
filled with orangery. After dinner 
“the ladies, all impatient for the first 
pinch, put in their fingers almost all at 
once; the gentlemen with some re- 
spect after.” Those who still read 
Hannah More will remember how in 
her “Thoughts on the Manners of the 
Great” she speaks of the ladies of 
quality of the 18th century carrying 
jeweled snuffboxes about their per- 
sons. The snuffbox became as much 
an adjunct of the toilet as the fan. 
The Spectator in. 1712 wrote of snuff- 
taking by ladies as an impertinent cus- 
tom, followed by some only to display 
their pretty hands; but the woman of 
fashion pulled out her box in the mid- 
dle of a sermon, proffered her Brazil- 
ian to neighbors of either sex, and as 
she dropped her money into the col- 
lecting plate asked the church warden 
to take his pinch. To the beau of the 
18th century the pinch of snuff was 
what the cigarette is to the masher of 
the 19th. From “Roderick Randow” 
we learn how the wardrobe of “a 
pretty fellow” included a pair of sil- 
ver-mounted pistols, a gold-headed 
cane, and snuffbox of tortoise shell 
mounted with gold, having a picture 
of a lady on the top. 























A Good Word for Cigarettes. 


ofS all well enough to inveigh 
against the cigarette,” said a 
man from Missouri the other 
night, “but I want you to know that 
I’m the firm friend of the so-called 
coffin nail. If it hadn’t been for the 
fact that I was an inveterate cigarette 
smoker, I might not be here spinning 
this yarn now. ; 

“Quite a number of years ago it so 
happened that’ it was necessary for me 
in the course of my business to go on 
the St. Louis Fire Department, tem- 
porarily. Apparently I was a real fire- 
man and I was regularly assigned to 
one of the engine houses in the busi- 
ness part of St. Louis. 

“One night we were called out for a 
fire in the cellar of a candy store. 
Pretty soon a battalion chief came 
along. 

“‘Burst that grating,’ the chief 
yelled at one of my company. 

“The man grabbed an axe and be- 
gan smashing the iron bars. He had 
them out of the way in a second and 
then the chief yelled at me to take the 
hose into the cellar. It looked like 
sure death to me. Smoke was pour- 
ing out of the cellar in dense black 
clouds and all above flames were to be 
seen. Down I went with my foreman 
and two other men. 

“The smoke was the toughest prop- 
osition I had ever been up against. My 
eyes burned as though acid were in 
them. I heard the other firemen 
coughing and gasping for breath, but 
strangely enough my lungs were not 
seriously affected. We kept on grop- 
ing our way in and now we could see 
the flame ahead of us. The fire was 
gaining and the firemen were showing 
signs of great distress. Before long 
one of them keeled over. Two of his 
comrades dragged him out and then 
came on back. 

“You'd better get out of this,’ said 
the foreman to me. ‘You can’t stand 
it any longer, for I’m about to go 
under myself.’ 

“Oh, I'm all right,’ I said, for I 
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was really not as much in distress as 
when I first got in. 

“My eyes had improved now that 
they were watering so furiously and 
my bronchial tubes were holding out 
with amazing tenacity. In five min- 
utes more and one of the chaps who 
had carried out the other fireman was 
overcome by the smoke and he had to 
be lugged out. He was an old timer 
and when he came to outside he asked 
where the greeny was. When they 
told him I was still inside he groaned 
in shame and said that I must have 
been born in hell. 

“Well, I stuck it out through the 
whole fire and when it was all over the 
old firemen told me I was certainly a 
wonder. And so I really was, and I 
can say that without taking any credit 
to myself. It was just a case of cigar- 
ette smoking. 

“For years I had been inhaling all 
sorts of cigarettes, and I had so accus- 
tomed my bronchial tubes and the up- 
per part of my lungs to smoke that the 
other smoke from the fire did not hurt 
me half so much as the regular fire- 
men who had been fighting fires all 
their lives. So here is a tip for all fire 
departments: If they want to have 
their men able to stand all kinds of 
smoke, just teach them to smoke and 
inhale cigarettes and they will develop 
into regular salamanders.” 





Alligator Card-Cigar Case Free. 


With a year’s interesting reading a 
smoker can obtain a useful and unique 
article, consisting of a substantial Card 
Case and Cigar Case, combined, for 
vest pocket, at absolutely no cost. Sub- 
scribe to Tue SMOKER’s MAGAZINE at 
$1 a year, and secure this handsome al- 
ligator finish leather Card-Cigar Case 
Free. It’s something you’ve always 
wanted, and if it don’t please you—get 
your money back. 





Among advertisers, as elsewhere, the 
best informed men are the most teach- 
able, and the most hospitable to new 
ideas.—National Advertiser. 
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New York, May, 1got. 


Remember, that when you have 
gained the public’s confidence, you are 
in possession of one of the leading 
requisites to success in business. 

ny 

To retain that confidence requires 
study and constant effort to please, as 
it is of a delicate nature and will not 
stand any abuse. 

" 

Now is an opportune time for a gen- 
eral Spring cleaning. Make the store 
take on an added brightness and spic- 
and-spanness. Don’t forget the back 
room, an overhauling of which will un- 
doubtedly bring forth much that can be 
dispensed with to advantage. 

Lad 

A beastly cigar and poor business 
usually go hand in hand. The tobac- 
conist who gives the best possible cigar 
for the money is the one who has little 
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_ the Magazine. 





or nothing to say about unsatisfactory 
sales. 
we 

The moral in this is plain to be seen. 
A good cigar will bring the smoker to 
the store again for more of them, and 
from a “transient” or “accidental” pat- 
ron, he is transformed to a “regular.” 

. 

Smokers invariably have friends 
who also smoke, and the smoke from 
that same good cigar will cause re- 
mark, and eventually bring them to 
your store. 

. ¥ 


It then remains for the tobacconist 
to keep up the standard of his goods, 
which with polite and courteous atten- 
tion will enable him to hold this new 
trade. A pleasant word sometimes 
goes a long way, and it costs nothing. 

_ 


The unprecedented number of new 
subscriptions we are receiving goes to 
show what our readers thing of THE 
SMOKER’S MaGaziIneE. And as each 
“think” is accompanied by $1 or more, 
we're compelled to believe that the 
Magazine strikes a responsive chord 
in the hearts of smokers and tobac- 
conists. 

. 

It is unwise to attempt to force 
goods upon a customer, as it may im- 
press him with the idea that you are 
trying to “do” him: No one likes to 
be forced into making a purchase, and 
such treatment will surely result in 
loss of patronage, and should be guard- 


ed against. 
~ 


Our General Road Representative, 
J. B. Schwenck, a German name sig- 
nifying “to empty,” is now in Chicago 
successfully carrying out all that his 
name implies, in that he is emptying 
the pockets of smokers and tobacco- 
nists of $1 for a vear’s subscription to 
he He has a great propo- 
sition. 

4 

Have you sent in your opinion as to 

a man’s ability to smoke 70 cigars a 





























































day? If not, ptease do so soon, as we 
are preparing an article for early pub- 
lication, and would like to hear from 


you. 
4 


Some cigarmen seem unable to real- 
ize the value of courtesy. When a 
man enters a store, and requests the 
favor of a light for a cigar, don’t snap 
his head off because he didn’t buy that 
cigar from you—or he never will buy 
one. 

® 


A growl of assent or no answer at 
all—which is practically as bad—will 
kill the custom of a smoker, so far as 
such a short-sighted merchant is con- 
cerned. , 

x 


A hearty and sincere “Why, certain- 
ly ; help yourself—that’s what it’s there 
for,” will have a salutary effect, and 
create a favorable impression. Like a 
seed falling on fertile soil, it will bear 
good fruit sooner or later, and may re- 
sult in an immediate sale then and 
there. The cigarman then reaps the 
benefit of common decency and will 
never complain of the harvest. 


x 


You ought to have that cigar regis- 
tered—a good name is worth money ; 
therefore protect your property before 
‘it is too late. The cost is trivial, and 
we guarantee expert and superior ser- 
vice. Don’t put it off another minute. 


- 


We desire to direct the attention of 
certain correspondents to the fact that 
we have no free list, and the only way 
to secure THE SMOKER’S MAGAZINE is 
to send $1 for an annual subscription. 
Others say that they get the worth of 
their money many times over during 
the vear. 

R 


We ask our readers to kindly keep 
in mind that we are always glad to 
hear from them with regard to any and 
all matters, and that same will receive 
prompt and careful attention. 
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To My Old Pipe. 


Old friend, it grieves me sore to lay 
you by, 
Your service grateful and benign 
Through coming years must long defy 
Forgetfulness. Here’s “auld lang 
syne.” 


The grace which thy successor shows 
In shapely form was never thine ; 
But homeliness, familiar, grows 
To beauty, spite of lack of line. 


There’s something hides thy want of 
grace 
From me, and glad I am ’tis so 
For memory wraps thy brown old face 
As evening clouds do sunset’s glow. 


As thoughts ef friends whom we have 
met 
Still in my heart with me abide 
So though unused you shall be yet— 
Here on my desk—just laid aside. 
W. W. Krantz. 





Queries Answered Department. 


UERIES will be answered in this 
department for our readers, 
whether they are subscribers or 

not, and we desire all to bear in mind 
that this service is entirely free of 
charge. Make as liberal use of this 
privilege as you wish. All communi- 
cations will have prompt attention, and 
answers will be forwarded by mail 
when a two-cent stamp or a postal card 
is sent for that purpose. Tell us what 
you wish to know, and same will have 
our best attention. 

W. F.—Correspond direct with the 
Racine Paper Goods Co., Racine, Wis., 
as they are the manufacturers of Par- 
menter’s improved wax-lined coupon 
cigar pockets. 

J. Z—The address of J. H. Lucke & 
Co. is Lucke Block, Cincinnati, Ohio, 
as appears in their advt. in this Maga- 
zine. 

G. E. M.—In registering a cigar 
title, all that is necessary is to send us 
the name, and state if to be registered 


. . 
EE ———————————— -- 
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for cigars, tobacco, cigarettes, etc. All 
applications are to be accompanied by 
$1 to insure immediate attention. 

A. T.—You are informed that cigar 
factory No. 1116, 3d District of New 
York, is owned and operated by Kerbs, 


Wertheim & Shiffer, 1o14-1020 2d 
Ave., New York. 

A. A. W.—Please note advt. of 
Gummed Labels “To Subscribers 


Only,” as appears on another page of 
this issue. This explains your query 
fully. 

E. C. R.—Cigar factory No. 1707, 
3d District of New York, is located at 
112 E. Broadway, N. Y. B. Ulwick 
is the proprietor. 

H. W. T.—There is no-such list in 
existence, so far as we know. Would 
suggest the advertising pages of THE 
SMOKER’S MAGAZINE, which will cost 
much less than you suppose. 

_W. H. E.—Cigar factory 1000, gth 
District of Pennsylvania, is owned and 
operated by J. W. Horn, of Yorkana, 
Pa. In corresponding please mention 
this Magazine. 

B. A. M.—Yes; we make effective 
illustrations, drawings, cuts, etc., for 
advertisements. Our charge for same 
is actual cost. Please advise us exactly 
what you want, and we will quote you 
best prices. 


Judge— What cause have you to ap- 
ply for divorce, when, as you say, your 
wife is dutiful and loving? 

The Man—Judge, she insists on 
_cleaning and scraping the color off my 
meershaum pipes. 


Trus’ no one an’ put berry little 
conferdence in yo'rse’f.—Arkansaw 
Thomas Cat. 


“What’s the charge against this 
man?” asked the magistrate. 


“Plain drunk,” answered the police-: 


man. 
“You're a liar, Irish!’ shouted the 

prisoner. “’Twas a champagne drunk, 

with all the frills.” —Indianapolis Sun. 
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What Others Say. 


Tue Micuty Dotvar, 
RocHEsTEr, N. Y. 
THE SMOKER’S MAGAZINE: 

Enclosed please find check $1.35 for 
another year's sub. to your up-to-date 
Smoker's Magazine. Send Sign 
Marker, and oblige, 

Yours cordially, 
A. D. FAUCHER. 
. 
WILKES Barre, Pa. 
THE SMOKER’S MAGAZINE: 

Enclosed please find $1.35 for re- 
newal of my subscription to your valu- 
able Magazine for another year—I 
would not be without it if it cost twice 
the money: Kindly send me your Sign 
Marker, and oblige, 

Yours for future success, 
MAURICE ZIEGLER. 
4 


Toronto, CANADA. 
THE SMOKER’S MAGAZINE: 

We beg to advise you that we re- 
ceive your Magazine regularly and ap- 
preciate it very much. In fact it is 
one of the brightest publications that 
comes to our office. 

Yours very truly, 
THe CiGAR AND ToBAcco JOURNAL. 
. 
/ TRENTON, N. J. 
THE SMOKER’S MAGAZINE: 

I am a constant reader of your Mag- 
azine. It is a great stimulation and 
every dealer should subscribe to %t. 
Wishing you every success, I am, 

Yours truly, 
Joe GRAZIANO. 


New York, N. Y. 
Tue SMOKER’S MAGAZINE: 

Enclosed please find $1.25 for sub- 
scription to your valuable Magazine 
for another year with Sign Marker. 
Your Magazine pleases me very much. 

Yours very truly, 
Orro OsEas. 


THE SMOKER’S MAGAZINE will as- 
sist you in your business—$1 a year.. 
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THE CHARMER. 




















Smoking Car for Ladies. 


AILROAD officials of Belgium are 
now seriously thinking of intro- 
ducing smoking cars, in which 

only women shall be allowed to travel. 
The reason of this may be attributed 
to the fact that a short time ago a 
young woman entered at the Brussels 
depot of the Southern Railroad one of 
the carriages reserved for ladies. A 
few minutes afterward another woman 
took a seat near her, and no sooner had 
the train started than she lit a cigarette 
and began to smoke. Thereupon the 
other woman became very indignant 
and threatened to complain to the con- 
ductor as soon as the train stopped. 
Her words, however, produced no ef- 
fect on the woman who was smoking. 
“I am in a carriage reserved for la- 
dies,” she said blandly, “and I am not 
aware of any law which prohibits la- 
dies from smoking.” 

The other retorted that she ought to 
have gone into the gentlemen’s smok- 
ing car if she wanted to smoke her of- 
fensive cigarettes, and she vowed that 
she would take the matter into court if 
the railroad officials did not give her 
- immediate satisfaction. When the 
train stopped she told her story to the 
conductor, but he was loth to interfere, 
and the result was that when she ar- 
rived at her destination she consulted 
a lawyer, and he has now by an action 
in court formally raised the question, 
Should railroad companies be com- 
pelled to provide separate smoking cars 
for those ladies who desire to smoke 
while they are traveling? 





Poket in Topsyturvy Land. 
White Chip—“I bet you three 
dudes.” 
Red Chip—“T’ll see your three dudes 
and raise you a coon and two Jews !”— 
Judge. 





Clara—And so you think of waiting 
on your husband at the table? What 
put that idea into your head? 

Bertha—I thought perhaps it might 
cause him to flirt with me, you know. 
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Red Register Bureau. 


E desire to notify the trade that we have un- 
W surpassed facilities for Registering Trade- 
Marks for Cigars, Cigarettes, Tobacco, etc., 
and guarantee efficient and superior service in 
every particular. — : i 
Fee for Registration, including Sealed Cer- 
tificate .......... tee ececececscccccees $1.00 
Fee for Search, resulting in rejection...... ~ 
A remittance of Ont Doxiar is to accompany 
applications for Registration, to insure immediate 


entry. 
id all communications to 
Address D REGISTER BUREAU, 
Tue Smoxer’s Macazinge Co., Times Bvuitpinae 
New York. 


TITLes REGISTERED. 


Nick O’TEEN. No. 17,263. Regis- 
tered April 19, 1901, for Cigars. 
H. B. Jungfermann, Buffalo, N. Y. 


Cross Rays. No. 17,264. Registered 
April 25, 1901, for Cigars. Bell 
Cigar Co. (E. M. Lewen and S. F. 
Sloan), Kalamazoo, Mich. 


Pan-AMERICAN SPECIAL. No. 17,265. 
Registered May 1, 1901, for Cigars. 
Morris Goodman, New York. 


Puppinc Bros. No 17,266. Regis- 
tered May 2, 1901, for Cigars, To- 
bacco and Cigarettes. Joyce & Fish, 
Boston, Mass. 


CORRECTION. 


A Wyominc Kip. No. 17,260. Reg- 
istered March 4, 1901, for Cigars. 
Cheyenne (not Cheyenee) Cigar 
Factory, Cheyenne, Wyo. 


TitLes REJECTED. 


Jo Jo, Old Hickory, Pan-American, 
Pansy, Atala, Every Day, Sunday, 
Holiday, Alex. Dumas, Free Lance, 
Elks, J. P. Morgan, Ben Hur, Geo. 
Childs, Royal Blue, Idolita, Mark 
Twain, Merriment, Stars and Stripes, 
Ohio Boy, Fanchon, Red Badge, 
L’Aiglon, 20th Century, Washington, 
Columbia, Seminole, Yankee Habit, 
Royal Flush, Foxy Quiller, King Al- 
bert, King Edward,. Nyp, Montana 
Capitol, Cameo, Twilight, Idlewild, 
Oregon, Flush, Fool Kill, Top 
Notcher, Luxuro, Alonzo, Lafayette 
Square, Buffalo 1901, Florovana, Pyr- 
amid, Gimp and John L. 





THe SMmoKer’s MAGAZINE is only 
$1 a year, with valuable premium. 
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Opening of the Pan-American. 


HE first of this month will see the 
opening of the Pan-American 
Exposition at Buffalo, although 

the opening exercises will not take 
place until Dedication Day, on the 
20th inst. 

The electrical exhibit will prove es- 
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points. It will stand in a broad basin 
and from a niche in its southern face 
will gush a cascade 30 feet wide and 
70 feet high. The illumination of this 
tower at night will be particularly 
beautiful and wonderful. 

All men will be interested in the Sta- 
dium, in which there will be seats for 
12,000 people. It contains a quarter 


PAN-AMERICAN 


EXPOSITION: BU 


Nay Ist 


pecially attractive, and the Electric 
Tower, 375 feet high, will be the cen- 
ter piece of the Exposition. 
beauty of this tower is beyond descrip- 
tion. The entire exterior is of richly 
moulded work and many costly groups 
of sculpture will adorn it at salient 


lp Keb A - 





The: 


mb< 


mile racing track and ample space for 
all the popular athletic games. Here 
also will be the displays of livestock, 
automobiles and other road vehicles, 
farm and road machinery in motion. 
The large space beneath the seats will 
be used for exhibits. 


























Retailers’ Review. 


W. DUNN, proprietor of the St. 

e James Café, 9 W. 26th St., New 

York, makes a specialty of 

cigars, and is doing a nice business 

with a full line of clear Havana cigars 
of John W. Merriam & Co. 

Newman Brothers are the successors 
to the Manhattan Cigar & Tobacco Co., 
formerly at 2156 8th Ave., and now 
have stores at 202 W. 116th St. and 
152 E. 23d St., New York. All of the 
obligations of the old company are 
assumed by the new firm. Joseph 
Buckner retires from the firm, having 
decided to go out of the retail business. 

MclInerny & Doran, the tobacconists 
at 126 W. Washington St., South 
Bend, Ind., have the largest and most 
complete stock of goods in that city, 
and are doing a very large and satis- 
factory business. 

The record of Charles H. Holt, 316 
E. Main St., Kalamazoo, Mich., as a 
rapid cigarmaker is certainly a good 
one. Mr. Holt’s record is 800 cigars 
for one day of 9 hours ; 3,400 cigars in 
one week, and 27,500 in 16 weeks—all 
hand made cigars. Mr. Holt has held 
this record for 11 years, and would like 
to hear from other cigarmen as to 
largest number made. 

S. W. McGee & Son, 19 Jefferson 
Ave., Battle Creek, Mich., are the pro- 
prietors of one of the best cigar stores 
in that city, and have done much good 
work in building up a good cigar trade 
there. 

J. C. Hobart, 114 S. Mechanic St., 
Jackson, Mich., has been 12 years in 
the cigar business in that city, where 
he has a very handsome store, and car- 
ries a choice line of leading brands. 

“The Pipe,” is the catchy name of 
one of Jackson’s (Mich.) up-to-date 
cigar stores, which is now owned by 
N. A. Miller, and which is located at 
235 E. Main St. 

Ben Rich is the proprietor of the 
Royal cigar store at 362 Superior St., 
Cleveland, O., where he has a most at- 
tractive establishment and a stock of 
everything a smoker wants. 
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C. F. Enz and L. A. Rhinesmith 
have secured the lease of the cigar 
stand in the Hotel Gottfried, Upper 
Sandusky, Ohio, which they expect to 





have running smoothly the early part 
of this month. 

The Northside Tobacco & News Co. 
has been succeeded by the J. K. Davis 
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Cigar & News Co., at 105 E. Ohio St., 
Allegheny, Pa. Under the able man- 
agement of C. G. Peiffer their cigar 
eg has increased considerably of 
ate. 


At 207 Straight St., Grand Rapids, 
Mich., a cigar store has been opened 
for business by C. J. Worfel. 


Eugene Browning has acquired the 
cigar store of John Prouty at Wor- 
cester, Mass. 

Another new store for the sale of 
cigars and tobacco is now ready for 
business at Jefferson Ave. and Main 
St., Batavia, N. Y. Chas. Smith is the 
proprietor. 

M. L. Collard, the enterprising 
Washington, D. C.,. tobacconist, lo- 
cated at 932 Penna. Ave.,; N. W., ad- 
vertises his goods “From Maker to 
Smoker,” being a manufacturer of sev- 
eral private brands of his own. A 
heavy business was done during. the 
inauguration of President McKinley. 

A cigar store has been opened in the 
Arcade, Barre, Vt., by Ludwig Lewin, 
an old and expert hand at the business. 

Trenton, N. J., has another new 
cigar store, at the corner of Perry and 
Carroll Sts. Anthony Puth is the pro- 
prietor. 





“Tell me a story, papa.” . 

“No; go to bed.” 

“No, sir! Tell me a story.” 

“If I-do will you go to bed?” 

a ; 

“Well, once upon a time there was 
a great big bear that caught a hunter 
in the woods and started to hug him 
to death.” 

“In what woods ?” ; 

“Oh, I don’t know—some woods.” 

“Did the bear hug him to death?” 

“No; just then two big tiger police- 
men came along and run the bear in for 
violating the game laws. Now go to 
bed.”—Ind. Sun. 





Subscribe to THE SMOKER’s Maca- 
ZINE and keep ahead-of-date for $1 a 
A valuable premium free. 


year. 
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Miscellaneous Musings. 


A PAZ & PARSONS, manufac- 
turers of Havana cigars, Tampa, 
Fla., are working many extra 

hands full time in order to keep up to 
the constantly increasing demand for 
their many popular brands. 

—How innocent looking is the little 
paper wrapped cigarette, and yet it 
must be a terrible monster, else why 
should eleven States have passed laws 
prohibiting its sale, while thirteen 
others have cigarette bills before their 
Legislatures, and in six States the 
women of the W. C. T. U. are making 
a resolute fight for the suppression of 
the trade? Boys, it looks as though 
you will all have to brace up and take 
a “man’s size” smoke. 

—Business in Buffalo is moving 
along in a most satisfactory manner, 
and the crowds that are sure to attend 
the Pan-American Exposition will 
probably give the retailers all the busi- 
ness they care to handle. ; 

—The attractive signs showing the 
bright red trade-mark of Ruy Lopez 
Co., 20 Fulton St., New York, are seen 
throughout the most prominent loca- 
tions in New York, where the brands 
of Havana cigars of this well known 
concern are meeting with a ready and 
steady sale. Under the able manage- 
ment of J. S. Josephs, this compara- 
tively new company is certainly secur- 
ing their share of the business. Their 
factory will probably be further en- 
larged in the near future. 

—Shade-growing has become the 
latest fad among tobacco growers, and 
many acres of Connecticut tobacco will 
this season be grown and cultivated 
under cheesecloth spread on wires, 
which in turn are supported by poles 
extending nine to ten feet above the 
ground. Experiments are also to be 
made this summer with Sumatra to- 
bacco, but it is not likely that Con- 
necticut will produce a better Sumatra 
than it does Havana. They have been 
growing tobacco in Connecticut and 
other States for at least fifty years 
from Havana seed, and except in fine- 


























ness of texture Connecticut seed to- 
bacco is no more like Havana to-day 
than it was when the first crop was 
raised. It has none at all of the Hav- 
ana flavor; and, unless there is some- 
thing more than speculation in the talk 
of giving it that by the introduction 
of a certain microbe supposed to im- 
part the peculiar scent to the Cuban 
product, it never will. So far as Su- 
matra is concerned we see nothing to 
be gained by the experiment ; for, Con- 
necticut now produces as fine a leaf for 
wrapper purposes as any, bearring the 
fact that it has no flavor at all—which 
is deemed a recommendation when 
used with Havana fillers—and the Su- 
matra wrapper leaf has no value ex- 
cept that it gives a handsome appear- 
ance to a cigar. 

—It would seem that all of the cigar 
manufacturers are after the Pan- 
American business, as one Buffalo job- 
ber reports that by actual count, 38 
cigar salesmen called on him in one 
day recently. 

—An anti-cigarette bill is before the 
House of Assembly, Charlottetown, N. 
S., and it is likely that the Canadian 
body will prohibit the sale of the paper 
wrapped smoke to minors. 

—The “Consumers’, Merchants’ and 
Manufacturers’ Secret Anti-Trust So- 
ciety” has been incorporated at’ Spring- 
field, Ill., by Isidor Latzer, a tobacco 
manufacturer of Chicago, and his two 
clerks, who represent two well-known 
tobacco manufacturers in the East. Mr. 
Latzer said recently : 

“The object of the association is to 
educate the public to the dangers of 
the Trust evil. Its members are to in- 
clude all classes. The work will follow 
the lines ordinarily pursued by secret 
organizations, and we firmly believe 
that we shall accomplish a great good. 
Lodges are*to be formed all over the 
United States.” 

—The latest development in Mrs. 
Nation’s meteoric career is her an- 
nouncement that she will now go on a 
crusade against tobacco. It is not cer- 
tain whether she will arm herself with 
brickbats, hatchets, or mere words, in 
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attacking cigars and pipes, and the sen- 
sation which her crusade stirs up will 
depend somewhat upon the. settlement 
of this point. When it comes to trying 
to talk a man out of the tobacco habit, 
the most persuasive feminine eloquence 
is apt to fail. 

—A cigarette bill which has found 
favor in the North Dakota House pro- 
vides that all packages of cigarettes 
sold in the State shall be ornamented 
with a skull and crossbones, and the 
word “poison” printed in red ink. And 
thus is the poor cigarette abused, say 
the “fiends.” 


—Several messenger boys made he- 
roic efforts to rescue the wooden figure 
of an Indian girl from in front of a 
burning Broadway cigar store, in New 
York, recently, but gave up in despair 
when it was found the figure was fas- 
tened to the walk. 

—Schinasi Bros., manufacturers of 
Turkish cigarettes, New York, are ex- 
perimenting in Waterbury, Conn., with 
a cigarette machine, patented by Frank 
J. Ludington, of that city. The capac- 
ity: of the machine is said to be 175,000 
to 200,000 cigarettes per day. 

—Tobacco growers have for the 
past year manifested considerable 
curiosity as to the result of the exten- 
sive experiments in growing the weed 
in Michigan. This venture has now 
passed the experimental stage, it is 
stated, and is an established factor in 
the tobacco trade, and is liable to be- 
come a formidable competitor of the 
Eastern growing districts. 

—Wichita, Kan., has a new cigar 
concern which is know as the Moran 
Wholesale Cigar Co., and is located in 
the Fletcher Block in that city. D. P. 
Moran is at the head of the concern, 
which aims to carry the largest and 
most complete lines of cigars in 
Wichita. 

—Three employes of the firm of 
McGreenery Bros. & Manning, whole- 
sale tobacconists, Boston, were ar- 
rested last month, charged with ap- 
propriating goods to the amount of 
$10,000 during the past two years. 
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The three occupied the positions of 
clerk, teamster and salesman respec- 
tively, and seemed to have a system 
that required several detectives some 
time to ferret out. 

As a result of a recent trip of Geo. 
L. Storm to Buffalo, two large and 
handsome electric signs advertising the 
Robert Burns cigar are now in suc- 
cessful operation in that city. One of 
these electric signs, located at the cigar 
store of John C. Rowe, changes color 
automatically and makes a very effec- 
tive display. 

—Thos. H. Edmonston, the manu- 
facturer of “Pop” cigars, Kingston, 
N. Y., has made some heavy ship- 
ments to the west recently—the great- 
er portion of which were duplicate or- 
ders. 

—Business at the factory of E. Re- 
gensburg & Sons, 118-120 Hudson St., 
New York, is moving in a very satis- 
factory manner. Messrs. Frey and 
Schwed are now on the road, while 
Mr. Brummer will start out in a few 
days with a choice line of samples on a 
trip to the Pacific coast. 

—The American Tobacco Co. was 
forced to abandon the redemption 
scheme used in Virginia and North 
Carolina to knock out “Carolina 
Brights” cigarettes. One cent was 
paid for each box top of trust cigar- 
ettes returned, and before they knew 
it $35,000 worth of box tops had been 
redeemed that had been shipped to 
Virginia by dealers in outside States 
simply to take advantage of the offer. 
The offer is now off. 

—Treusch Brothers, cigar manufac- 
turers and jobbers, have been in busi- 
ness at Grand Rapids, Mich., for the 
past 30 years, and have one of the 
handsomest stores in that city, which 
is located at Monroe and Ionia Sts. 
They are distributors for El] Sympho- 
nie cigars of E. A. Kline & Co. and 
also of many other leading brands. 

—tThe interesting developments as 
mentioned herein last month, have tak- 
en place, and the American Cigar Co. 
have secured the Havana-American 


Co. and all their Havana cigar facto- 
ries. 

—A slot machine in a New York 
cigar store occupies a shady place in 
the rear of the cigarery, and carries a 
placard on its side which reads: 
“Hands off! This machine is simply 
stored here and is not to be tampered 
with.” The sign neglected to an- 
nounce that “pennies might be ob- 
tained of the clerk,” but such was the 
case, and as queer as it may seem, no 
one paid the slightest attention to the 
notice. The constant dropping. of 
pennies and the whirr of the machine 
was in evidence from morning until! 
closing time. 


A good many business men fail be- 
cause they devote their time to trifles 
which a small boy could attend to at $2 
per week.—Boyce’s Hustler. 


Every tobacconist needs THE SMoK- 
ER’S MAGAZINE in his business—it will! 
also interest many of his patrons. 


The Town Marshal. 
ATT CARR was noted in Texas as 
a killer of bad men. For that rea- 
son, he was brought north and 
made Marshal of Caldwell, which town 
had been, running wild since the death 
of George Platt, the former marshal. 

The toughs smiled when they heard 
the report that the imported marshal 
used a brush on his head and a whisk 
broom on his coat. He did not weigh 
more than 120 pounds. It was all so 
ridiculous that in sheer disgust Big 
Jim, proprietor of the Red Light, pro- 
ceeded to get wild on the worst stuff 
he had. In that state he undertook to 
show some newly arrived cowboys the 
sights of the town. 

Carr had been around enough to 
know that his first night was likely to 
be the most exciting one in his term of 
office. It was therefore no surprise 


‘when he heard Big Jim’s voice order- 


ing the citizens off the sidewalk, as 
they were interfering with the pro- 
cession. 


The marshal followed the parade 
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back to the Red Light and showed his 
badge. At this sign of rival authority 
Big Jim began to talk. His remarks 
sounded like a cyclone and were in- 
tended to have a cyclonic effect on Batt 
Carr. The officer crossed the room 
and looked the windmill over at close 
range. 

“Pears to me,” said the Marshal, as 
soon as Big Jim stopped for breath, 
“that the bolts of this machine need 
tightening up a bit. It’s ramshackle; 
’sides, I think the slats are ketchen too 
much wind. Guess it’s too rattle-trap 
and needs takin’ down.” 

Big Jim was mightily surprised at 
the uncivil talk. Such things had 
never been mentioned before in his 
presence. He roared like a lassoed 
bull. and reached out for Batt Carr’s 
collar, but his reach fell short. He 
just clutched at the air as the butt of 
the Marshal’s gun landed between his 
eyes, The big bartender went to sleep 
on the floor and Carr turned to view 
the crowd over the sights of two re- 
volvers. 

“Just as soon as I get to forty, 
countin’ mentally,” said he, “these 
dogs will begin to snap and every snap 
means a dead fool.” 

The screen was jammed into the 
double door during the first quarter 
of the count, and most of the boys 
reached fresh air through the win- 
dows before the end of the first half 
of Carr’s mental figuring. 

When Big Jim came to he found a 
large placard pinned to his. coat with 
his hunting knife. It contained the 
following words: “Notis this wind- 
mill is tuck down and not to be set up 
only by offishal orders.” 

On the outside of the door was an- 
other larger placard, with these words: 
“Notis this farmicy is gone out of 
biznes. The opener or openers of this 
or these doors without offishal permis- 
sion will be sent to the court beyant 
the skeys.” 

It took a month to restore Big Jim’s 
countenance to its normal condition, 
and his system received such a shock 
that he promised to confine his talents 
to “tending bar if the Marshal would 
only give him a show.” 

This was granted and all went well 
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and you will find a sign posted on 
it, ero the mighty truth 
that “SWEET VIOLET Cigars 
are GOOD Cigars.” You don’t have 
to go there to discover the fact, 
you can buy them anywhere, 
They are some times sold for ten 
cents, but don’t pay it. They are 
worth the money all right and 
there is no ‘‘give away” trade mark 
branded on the cigar. A gentle- 
man can smoke them with his head 
in the air, coat open and chest 
thrown out. Buy it and you've 
—_— a good investment; hand one 

our neig hbor, and you've made 

a friend. moke it and you're in 


ov with the best five cent cigar 

onearth. If you are a dealer, sell 

it and experience the satisfaction 

of seeing your customer come back 
.y for more. 


Austin Nichols & b., 





ESTABLISHED 1867. 


Unanimously Proclaimed Superior. 


POPULAR 
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CIGARS. 


zMane © ttt 
gE. REGENSBURG & SONS, HEW YORK. 


ENJOY A NATIONAL REPUTATION. 
E. REGENSBURG & SONS, 


$18 and 120 HUDSON STREET, NEW YORK. 
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A Fine Hand-Made Long Filler Cigar 


of Cuban Tobacco. 


No Drugs or Chemicals Used. 


Nothing but a fine quality of well cured tobacco 


used in the manufacture of these goods. 


Sample Box of 12, 40c., prepaid to 


any part of the United States. 


Box of 100, $2.25, Charges Prepaid. 


The Quality Will Please You. Order To-day. 
Wheeling Stogie Cigar Co. 





WHEELING, W. VA. 





For PRESS CLIPPINGS... 


P. O. Box 2747. 


ON ALL SUBJECTS 


Please address 


National Press 
Intelligence Co. 


32 PARK PLACE, 
New York: 





We also exchauge and buy for cash, 


and 





BARGAINS IN TYPEWRITERS. 


Business men can save much 
valuable time by using a Type- 
writer. You will not be without 
one after once using. We fur- 
nish Remingtons, Smiths, Ham- 
monds anda | standardmachines 
at from $25 to $40, with full 
guarantee. New machines at 
feduced prices. Will send ma- 
chine subject tutrial. Standard 
machines rented at $3; monthly. 
Desks, Cabinets 


Supplies at reduced prices. Send postal for illus- 


trated list of all standard machines. 


Consolidated Typewriter Exchange, 


241 Breadway, New York City. 
‘Teiephone, 538 Cortlandt. 








until the B-X boys came in. They 
were Jim’s favorites, for they parted 
with their wages more easily and rap- 
idly than any other gang that showed 
up in the town. It was Saturday night 
when the B-X boys came and it was 
Sunday-school time in the town be- 
fore they knew it. In the progress of 
this festive occasion they treated so 
often that Big Jim became irrespon- 
sible and in this condition started out 
to lead another parade. 

Batt Carr met them at the corner 
and gave them the first intimation that 
it was Sunday-school time. He told 
Big Jim that they could deposit their 
armament on the sidewalk and then 
wend their way like good children to 
the church, where the Sunday-school 
superintendent would be.glad to eluci- 
date a lesson on a suitable Scripture 
text. 

Some of the boys demurred, and as 
a result one of them had to be taken 
out of the parade and planted. The 
rest followed Jim to Sunday-school. 
The superintendent was always look- 
ing for recruits from the highways and 
hedges, but this was almost too much. 
However, he furnished a teacher and 
appointed Batt Carr as assistant. It 
was amazing to see the B-X boys try- 
ing to outdo Jim in getting marks for 
answers to the Scripture questions. 

They thought the ordeal was over 
when the parents, to the extent of the 
entire town, came casually in after 
their children. But Batt Carr said 
that the preacher was a good man and 
they ought to show their respect by 
staying for the sermon which was to 
follow, and they stayed. 

Owing to the jam, it took the good 
man an unusual time to make his way 
from his carriage to the pulpit. It 
was said that as high as a quart of 
whiskey was offered for mere stand- 
ing room on the doorsteps, or on a 
box at one of the windows, but there 
were no takers. The crowd that 
could not get in was a record breaker. 

Batt Carr gave the paraders a tip 
that after the service there would be 
a private “catechise” down at the Red 
Light, and the man that couldn’t an- 
swer questions would be up against 
a pile of trouble. They didn’t take 


— 
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The Orior Box Opener and Lid Rest is the only 
device of its kind on the market. 

No similar article combines so many useful and _ practical 
features, 

It opens the box easily and quickly, without any possibility of 
marring the box or its contents. 

It cuts the stamps and labels. 

It holds the lid open firmly, so it cannot drop forward or back. 

It acts also as a price-card holder, when lid is open. 

Finally it can be used to cancel or destroy the stamp. 


The Orior Box Opener and Lid Rest is attached 
to the box by the packer, without any additional time or labor, by 
simply driving the tack through the hole provided for that purpose. 

Besides being a decided ornament to the package, it affords an 
attractive means of advertising special brands or the name of the 
manufacturer, as the Opener and Lid Rest can be furnished with any 
lettering desired. 

In short, no manufacturer can afford to be without it. 

Write for prices and let us tell you more about it. 


The Orior Lid Rest Co., 


READING, PA., 


U. S. A. 
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their eyes off the preacher’s face for 
an hour. 

The “‘catechise” was held at the Red 
Light behind closed doors, with the 
hundred-foot street pretty well 
blocked with persons anxious to eaves- 
drop on the process. It is said that 
the paraders showed great proficiency 
and Big Jim won the honors. 

Then Batt Carr opened the door, 
and standing on a beer keg, so he 
could be seen, made a speech. 

“Ladies and gentlemen,” he began, 
“T say ladies because I see two, bless 
their souls, peekin’ through the out- 
skirts. I hev to go ter church Sunday 
mornin’ and night. Can’t get out of 
it, fer my wife, she says I must set an 
example, and I hev to set it. Now, 
I’m no hypnotist, so how kin I take 
keer of the disorders onless I take ’em 
to church? So I lay down this law, ef 
any cuss cuts up any didoes anywhere 
in this town to the disturbance of the 
gospel, I’ll round up the whole town 
and take ’em to church with me for 
four Sundays after each and in 
one of said didoes. Amen. Now git. 
And the crowd got. 





Short Smokes. 

MONG the many things to be said 
in favor .of smoking is the fact 
that it serves to keep out the 

moths. Portieres, carpets and uphol- 
stered furniture in a room given over 
to smoking are rarely troubled with 
moths. Once they have attacked a 
fabric, smoking, it is said, will drive 
them out, which is more than any other 
enemy of the moth has ever been 
known to do. Camphor, tar balls, 
pitch-paper and the rest of them are all 
excellent at keeping the little pest out, 
but once in and the only means of. 
coaxing the insect out is by tobacco 
smoke. A certain widow, whose at- 
traction for the men was a mystery to 
most of her sex, once confessed that 
her charm was all comprised in the 
way she worded her invitation to the 
men to call. “Come and help me get 
rid of my moths,” she would say; 
“The portieres both of my library and 
drawing-room are full of moths, and 
if you will just come and smoke them 
out for me I shall be infinitely grate- 
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ful. Really, if you don’t, I shall have 
to take to smoking myself.” And the 
poor, dear men, each under the de- 
lusion that he and he alone was ridding 
the widow of her moths, would come 
and smoke by the hour. 

—lIt is an odd fact that in England 
the cultivation of tobacco as a crop is 
prohibited by a tax so high on every 
acre sown with tobacco seed that no 
Englishman could afford to grow it, 
except as Mr. Joseph Chamberlain 
grows orchids—as an expensive fad. 
The origin of this prohibition is still 
more curious. It originated in the 
reign of Charles II., when Parliament 
passed a law forbidding the growth of 
tobacco in England for the express 
purpose of encouraging trade with the 
new colony of Virginia. 

—J. D. Otstot, a pioneer citizen of 
Springfield, Ohio, has in his posses- 
sion three cigars which were wagered 
on the election in which William 
Henry Harrison and Martin Van 
Buren contested for the presidency. 
The cigars are a portion of a box made 
by Jonathan Whitehead, of Columbus, 
especially in accordance with the 
wager, and none were to be smoked 
until Harrison was elected. As a con- 
sequence they were not smoked and 
Mr. Otstot has signified his willing- 
ness to donate them to the Clark 
County Historical society. 

—‘Here is one of the most interest- 
ing lists you ever looked at,” said the 
clerk of an important Senate commit- 
tee at the Capitol, “and it is absolutely 
reliable. It was prepared after two 
years of study and I only used it to 
convince an aunt of mine that the use 
of chewing tobacco is no drawback 
should one desire to go down into his- 
tory as a statesman. This is a list of 
Senators who use chewing tobacco in- 
cessantly while on the floor of the 
Chamber. I have seen strangers won- 
der at the array of china cuspidors in 
the Senate and I can assure you that 
they are not there as ornaments. Some 
of the best men in the Senate are never 
happy unless masticating a piece of the 
weed and I think this list ought to 
silence some of those who oppose the 
habit. Senator Morgan chews tobacco 
all the time. The others in this class 
are Senators Vest, Pettus, Daniel, 
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The Great Success 


OF THE 


Lake Walk Cigar 


Is due to the fact that it isentirely different than 
any other Sc. cigar you have ever handled or 
smoked. All of the care and skill used in making 
our Highest Grades of All Havana Cigars is also 
employed in the making of Cake Walk Cigars. 

The Greatest Care is used in blending our tobac- 
cos—like the blending of case teas—to gain that 
delicate flavor, or the blending of whiskeys to 
secure that smooth, velvety taste of the finest rye. 

The Cake Walk Ci is made of Long Havana 
and Old domestic filler, and blended with such 
expertness as to bring out the fine, delicate Aroma 
of the Vuelta Abajo Havana. They are Hend 
Made, and the finest quality of Sumatra Wrapper 
is used. 

The result is that the Cake Walk Cigar suits the 
taste of America’s most fastidious and exacting 
smokers. We are honest with you and tell you 
exactly how our cigars are made—there is no 
secret about it; it is simply the tobacco we use 
and expert workmanship, which produce a cigar 
that cannot be equalled at the price. 

The Cake Walk Cigar is far superior to many so- 
called 10 cent cigars, and it has come to our notice 
that many dealers are selling them at 10c. each 
and increasing their trade daily, for it contains 
what is so rarely found ina5-cent cigar—HAVANA 
—you can taste it. because it is there. 

The Cake Walk Cigar is made in six sizes, as 
follows: 





INCHES LONG. 


LONDRES . .... 4% 
GEMS. . : - 4% 
PURITANOS . , . 4% 
CONCHA EXTRA : 4% 
(Perfecto Shape) 
ommmes wt i(‘(é(‘ i ca 
BOUQUET . : . 3h 
(All Havana Filled and Pe: fecto 
Shape) 
All sizes in Boxes of 50 each. Each box 


ars the Genuine Union Label. 


Write to-day for price list, order direct fron 
factory and increase your trade. 


JOHN J. ROTH. 


MAKER OF 


Fine Union Cigars, 
750-752 PENN ST., 
READING, PA. 


To PRIVATE SMOKERS: 

Why pay $7 and $8 per 100 when we wil! send 
you 100 as good—yes, better—cigars for $4.50 C.O.D. 
or cash with order. Let us prove it. 











| Bate, Cockrell, McEnery, Berry, 





Spooner, Culberson, Scott and Cullom. 
Those Senators who used chewing to- 
bacco, who went out on March 4, were 
Messrs. Butler, Caffery, Kenney, Chil- 
ton, and Carter. Those who chew 
while listening to a speech, or while 
speaking, are Senators Clay, Hanna, 
Penrose, Mason, Pritchard, Hale, Till- 
man, Jones of Nevada, Nelson, and 
Turner. The fiery Pettigrew always 
ate candy during a debate, while Mr. 
Allen kept a box of snuff on his desk. 

Some time since Daniel A. Sell, a 
fireman of Gettysburg, Pa., took part 
in a fireman’s parade at Reading, Pa., 
where he received a badge for being 
the smallest fireman in the State, and 
also won a prize of 500 cigars for his 
company. Mr. Sell is but 3 feet 8 
inches in height and is probably the 
smallest member of a fire company in 
the world. 

There is a female cigarmaker in 
West Chester, Pa., who is said to be 
able to turn out upwards of 600 cigars 
per day. This is considerably better 
than the average cigarmaker can do. 

The girls of Syracuse, N. Y., are at 
present willing to have their male 
friends smoke as many cigars as they 
please. In fact, they want them to 
smoke all they can, for the more cigars 
that are smoked the more cigar ribbons 
there will be, and cigar ribbons are 
what the girls are after. When sewed 
together. they say the ribbons make 
the “loveliest sofa pillows.” Most men 
would prefer to smoke the cigars 
rather than have the job of sewing the 
ribbons together. 

—Barnet Hoffman is responsible for 
a queer clock which is attracting much 
attention every day at Heffley’s drug 
store in Bedford street, Johnstown, 
Pa. The clock is the result of the 
labor of several weeks on the part of 
Mr. Hoffman and bears testimony that 
he is a clever mechanic. The face of 
the timepiece is made of finecut to- 
bacco, the hands being two penny clay 
pipes. The Roman figures are of 
cigarettes, each one glued to the face 
of the clock, while around the edge of 
the face is a circle of tobies. The 
frame of the affair is made of cigar 
boxes,. decorated with clay pipey 
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Easy Sellers 


All Sizes 
$35 to $95 






Make Quick Profits 


Our Domestic Goods at 


i ooo a - 
32 “get oA te beat 


DISTRIBUTORS WANTED IN UNOCCUPIED TERRITORY. 


Send for samples and be convinced that our 
goods are unequalled for the money. 
Write to-day and get prices. . ...... 


A. J. BENAIM & SON 
MANUFACTURERS OF FINE CIGA RS} 


8! Bleecker Street 


Telephone 
$ 2168 Spring New York 
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Your Tie Window 
NEEDS A SIGN? 


We make many styles of ENAMELED LETTERS 
and fully illustrate them in our CA1 ALOGUE. 
PLAIN 
BLOCK LIKE 
* THIS CUT. 


2 inch, 4 cents 
“* 6 cents 


naw 
S 
a 
3 
e 


including 
necessar 
cement 
atvaching to 
glass. 

Other Styles 

in Stock. 
Roman, 
New Roman, 


Royal Blue, 
Script, etc., at 
Low Prices. 
SPECIAL PRICES on ADVERTISING CONTRACTS 


Also, ENAMELED STEEL SIGNS, HOUSE and 
ROOM NUMBERS. NAME PLATES, 
DOOR PLATES, ETc. 


We will be pleased to correspond with you. 


A. V. TAYLOR & CO., 








Manufacturing Enamelers. Cincinnati, Ohio. 




















YOUD STATIONERY pL Avs AN IMPORTANT 
DARL IN THE SUCCES OF YOUR BUSINES 





A FINELY ENGRAVED LETTER HEAD 
AT THE SIMPLE COST OF PRESS WORK 


NO EXPENSE FOR THE ENGRAVING 
PARTICULARS BECK ENGRAVING- CO. 


l4/ NEV TOTE ST, 


PHILA. PA. 














Address, Art Bureau. 


25 Celebrated Paintings 


Reproduced on ag late 
DRAWING ROOM, LIBRA 
will mail the 25, ready for framing, on receipt of $1.00 
in stamps or money order. 


THE BECK ENGRAVING COMPANY, 


er, size 9x12, suitable for 
and BED R We 


147-149-151 North Tenth Street, 
PHILADELPHIA, PA. 
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TRADE WANTS. 


Wants, For Sale, Exchange Advts., 
Special Notices, etc., will be inserted under 
this head for one cent a word for 15 words 
or more, cash with order; stamps ac- 
cepted. Answers may be sent care of this 
office and will be forwarded when desired. 











Want experienced Cigar Salesman who controls New 
York trade to handle superior clear Havana goods. 
Unusual apemey for good man. Address confi- 
dentially, RUSTWORTHY,” care of this magazine. 





Wanrep—SALesMAN traveling outside of New York 
to carry side line of cigars. Man representing pipe 
house preferred. Quick sellers and liberal arrange- 
ment. “‘Goop OpgnincG,” care of this magazine. 


Cuorce Desk Room or Orrice to let in prominent 
building; telephone and every convenience. Price 
low. ddress “Orrortunity,” this office. 








Wantep—wWill purchase caps or dials for igniting 
Magic Pocket Lamp.- Address, A. A. M., General De- 
livery, Newark, N. J 





Acents Wantep in cities and towns outside of 
New York to take orders for Gummed Labels at soc. 
per 1,000. “Bic Monry,” care this magazine. 


wns Pays Spot CasH ror Cicar Stores, and 
all other kinds of stores and merchandise. Call or 
address, GrEENWALD, 794 Second avenue, New York. 











For Sale or To Rent 


In the Adirondacks. 


On Ratnzow Lake, a Furnished six-room cot- 
tage having all modern improvements, such as 
Bath Room, Sanitary Plumbing, Electric Bells 
and lighted with Acetylene Gas throughout; to- 
gether with Garden, Stable, Carriage House, Ice 
ney age, Boat House and Boat, and six acres of 
and. 

Rainbow Lake is 2,000 feet above sea level 
in the heart of the Adirondacks, near Paul 
Smith’s, on the New York Central Railroad. 
The location is unsurpassed for recreation, rest 
and health, trout fishing, deer hunting, etc. 
Pure air—no humidity. 

Also choice camp and cottage sites for sale, 
and one hunter’s camp to rent. For articulars 
call or address R. J. Donovan, 149 Broadway, 
eg, Fork, or Charles A. Wardner, Rainbow, 
N. Y. 














IT SATISFIES SMOKERS. 


EL UNITO, cdi. 


Combination Filler—Sumatra Wrapper. 


$30 per Tl. Everyone says it’s worth more. Please 
write for samples to-day. 


BENJ. DAVIDSON, Masutacturer ot Fine Cigars, 


1029 Myrtle Avenue, BROOKLYN, N. Y 
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cigars and cigarettes. The clock 
keeps good time and is in the place of 
the clock usually seen at the drug store. 
When the whole thing was completed 
it was found that the pipe hands were 
too heavy for the works of the clock. 
So Mr. Hoffman added six more 
wheels to the mechanism, and now al- 
most perfect time is kept b ythe clock. 
Mr. Hoffman and a friend intend to 
go into the business of manufactur- 
ing queer clocks like the one he has 
displayed and selling them. It is like- 
ly that one will be built to send to the 
Pan-American Exposition at Buffalo. 
—The man with a birthday about to 
fall due, need no longer groan in spirit 
at the thought of the ill considered 
neckties, the superfluous silver match 
safes, or the sawdust cigars that his de- 
voted wife or sister were wont to be- 
stow upon him. The silversmiths have 
lately bethought themselves of the 
needs of the man with small vices, and, 
when helpless womankind goes secret- 
ly shopping for her husband, sweet- 
heart or brother, she is led to the coun- 
ter where all the wonderful new smok- 
ing and beverage making contrivances 
are displayed. It does not take long 
to persuade her that the cigar loving 
object of her generosity would highly 
prize a silver or Kaisersen combina- 
tion of cigar lighter, clipper, box 
opener, rest and ash tray all in one; 
or, if her purse and fancy demanded 
something more costly and ornate she 
can easily be tempted to purchase a 
smoker’s traveling case. It is a pol- 
ished, brass bound box that holds 
pipes, cigars, cigarettes, matches for 
use in wind and weather; an alcohol 
lamp, ash trays, cigar clippers, box 
openers, etc., and, when the box is not 
used by a traveler it serves as an orna- 
mental smoking cabinet. Beside the 
ingenious contrivances for the comfort 
of the tobacco lover, there are equally 
admirable sideboard conveniences for 
the man who likes to brew his own 
cold or hot drinks. Patent silver lime 
and lemon squeezers, with spoon and 
saw knife attachments, are comforts 
in any household ; but for the bachelor 
man, especially, complete tables are 
designed. The top of one of these 
holds all the various shapes of spoons, 
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TO 
SUBSCRIBERS 


ONLY ! 


A Lick and They'll Stick, 
But You’ ll Not Get Stuck. 


2000 


GUMMED 
LABELS 


SEND CASH 
WITH ORDER. 


$1. 


Advertise Your Store. 
Increase your Business. 





A. WISEMAN, 


DEALER IN 


FINE CIGARS, 
711 Easy Street, 
Hustletown, N. Y. 





Anything 
you want on 
them; but 
the less you 
have, the bet- 
ter they will 
show up. 





This label 





EXACT SIZE, 1 1-8 X 1 1-2 INCHES, 


contains all 
that’s neces- 


sary. Neatly printed on /es/ gummed paper 
in assorted colors, and mailed promptly (in 
about 10 days) in a specially made box that 
will keep them in perfect shape. Don’t wait 
until you’re all out, order ow, 


YOU WANT MORE? 
ALL RIGHT! Send us 


$2.% FOR 


5000 


OF THE BEST GUMMED LABELS MADE. 


The Smoker’s 
Magazine Co., 


Times 
Building, 
New York 


bad 2c. STAM?S ACCEPTED, 
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Automatic, 
Simple, 
Reliable. 
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PATENTED. 


ELEGANT IN DESIGN 
AND FINISH. 


Up-to-date retailers have them. 
You can get one from your Job- 
ber. Insist upon getting the 
TWENTIETH CENTURY 
LIGHTER. 


». WE GUARANTEE THEM. ... 


Se 


Write us for further information. 


The Abbott 
Electric & Mfg. Co,, 


74 FRANKFORT ST., 


Cleveland, Ohio, U.S. A. 
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Wanted... 
A Hustler 


We want a hustling representative 
for THE SMOKER’S MAGAZINE in 
your city, and have a magnificent prop- 
osition for you that will increase your 
regular income largely. 

It is easy work and profitable em- 
ployment, and will take but little of 
your spare time. If you are in the 
trade it will prove an especially attrac- 
tive side line for you; while if you can- 
not take it up, please show this to some 
bright young man and have him write 
us at once for particulars and liberal 
terms. 


THE SMOKER’S MAGAZINE, 
Times Building, 
~NEW YORK. 





Telephone: 
3707 Cortlandt. 
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ED. FREIMAN, 


MANUFACTURER OF 


FINE HAVANA 


»-CIGARS.... 


1364 Third Avenue, NEW YORK. 









JOS. ABRAHAMS, 


LEAF TOBACCO 


Wholesale and Retail. 

202-204 Pearl Street, and 113 Maiden Lane, 
NEW YORK. 

TELEPHONE 3361A JOHN. 











ELIAS BUNZELMAN, 


Dealer and Commissioner in 


LEAF TOBACCO. 


No. 90 FIRST STREET, NEW YORK. 








saw bladed knives, eSiee and silver 
cups; along with a lemon squeezer, 
silver egg beater, spirit kettle for 
heating water and silver siphon bottle. 
In a frame beneath the table’s top 
hangs a silver bound ice bucket. When 
a bachelor’s sideboard, or a silver and 
oak mounted lemon squeezer is beyond 
the means of our gift giver, she still 
has it in her power to make a smoker 
happy by bestowing on him a flat sil- 
ver case, no bigger than a penknife, 
and containing a clever little device for 
opening cigar boxes at one end and a 
blade for slicing off cigar tips at an- 
other. 

One million dollar’s worth of 
“opium prepared for smoking” comes 
into our ports annually. This amount, 
considering the activity of opium 
smugglers and the ease of carrying 
tiny packages of the drug, probably 
does not represent one-half of the total 
amount of such opium brought into 
our country each year. 


“Now,” said the tobacconist, in- 
structing his new clerk, “if any one 
asks for pipes you can say we have 


them for $1 and $2.” 


“Yes, sir. In other words, if I can’t 
get $2 for a $1 pipe, I'll take $1.” 

“Exactly. Young man, you're a 
wonder.” 





The man with the subscription paper 
stepped into the office of the leading 
professional man of the place. 

“Mr. Hunks,” he said, “some of our 
young men are trying to organize a 
brass band. How much are you will- 
ing to subscribe?” 

“Tl give $20,” 
Hunks. 

“That will please the boys, I know,” 
rejoined the caller. “If everybody else 
does as well they’ll soon have their i in- 
struments and be ready to begin 

“Great Scott!” interrupted old 
Hunks. “You don’t get a cent out of 
me for any such purpose as that. I 
thought you were raising money to 
buy them off.” 


replied old Mr. 








THe SmMoKer’s) MaGazine, and 
1,000 Labels of your name, is a Big 
Dollar’s Worth. Subscribe at Once. 
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PRICES OF HAVANA CIGARS. - 


These prices are subject to change without notice, and may vary according to the weight of the 
cigars, on which the high duty is based. 






































HAVANA CIGARS. Cabanas y Carvajal. La Diligencia. Regalia Esp...... 1-20. .$ 158 
Relmonts ....... 1-10..$190 Coquetas .......- -- $94 Regalia Patti. 1-20.. “4 
B . Diligencias - 357 Regalia Perf... +1-40.. 167 
Adelina Patti at mu eet 1-10. 139 Excelentes 137 Reina Vic. Ex. 1-20.. 183 
° onchas Esp..... 1-20.. 98 : ae “ee os 
Aidas .....++++- 1-49. .$111 Diplomaticos. s+0+I-4O.. 1598 Excepcionales ....1-40.. 209 Reina Vic. ~e.: +1-10.. 191 
Bouquet ...... +++I-40.. 121 Londres fino Esp.1-10.. 108 Magnificos ...... 1-40.. 189 Reina Maria Vic.1-10.. 104 
RE os co ckeas 1-20.. 94 Magnolias ....... 3-20.. 176 Petit Dudes...... 1-20.. 93 Sports .....+++++1-40.. 140 
Divas ......- +eeeI-40.. 121 Panetelas ....... 1-10.. 107 Perfectos ........ 1-20.. 174 Varieties ........1-20.. 228 
Heraldos .....-- +1-40.. 375 Perfectos ........ 1-40.. 105 Eden. Victoria ........ I-10... 142 
Invencibles ......1-40.. 235 Petit Bouquct....1-40.. 182 Brevas ..........1-20..$160 High Lif 
Panetelas ........ I-10.. 10 Petit Ducs. . 5 aes 1-20.. 133 Caprichos ....... I-10.. 75 gh Life. 
Perfectos .......1-40.. 190 Puritanos Finos..1-20.. 120 Claveles ......... 1-40.. 162 Admirales_.......1-40. $225 
Prima Donna..... 1-40.. 160 Regalia Esp......1-20.. 169 Concha Fina Esp.1-20.. 89 pamee geet £. 
L’ Alouette. ld .- ~~. ‘ Deliciosos * 322.2. i-40.. 143 ae sara ‘ronan sBates po 
oncha Fin. +1-20..$113 Deliciosos Ex....1-40.. 164 PUT anos. ---s--- potd. 
. Elegantes .......1-10.. 133 Especiales .......1-20.. 85 Regalia Superba..1-20.. 138 
Caprichos ** Favoritas Ex..... 1-20.. 102 Incomparables ...1-40.. 23 
Pp La Intimidad. 
Creme de Creme..1-40.. 295 Invincibles ......1-40.. 248 Invincibles ...... 1-40.. 250 B 
Fancy Tales......1-40.. 335 ; OUGUETS .cccces 1-40. .$193 
y . 4 Perfectos ....... ag 195 Magnolias ....... 1-20.. 99 Conchas Esp.....1-20.. 121 
Grand Perfectos..1-40.. 230 Pyritanos Finos..1-20.. 125 Perfectos ........ 1-40.. 188 eee 
Conquerors .....1-40.. 327 
A wed so: “4 a Saneme. 1-40.. 140 ow oceccesces 1-40.. 382 Delicias .........1°20.. 10 
++I-40.- eina Esp...... .-I-10.. 90 Puritanos Finos..1-20.. 120 4 a 
Perfectos leg... 140. He Oe ey 1-40.. 111 Regalia Esp Ex...1-20.. 148 peg et fot he en 
ae Sige Espanola. Favoritas .. 1-20.. 112 
Reealis | eter eee La Comercial. Alvas .--sese++s t-40..$298 Marias .. 1-40.. 246 
Ben Ali.......... 1-20. . romaticos ...... ~—s.. 121 Noblezas ........1-40.. 170 
Regalia Esp. Ex..1-20.. 145 Bouquets ane'<s seeeeruee Celestiales ....... 1-40.. 360 Perfectos ....... rams 206 
Africana. Comerciales Ex...1-40.. 228 Conchas Esp..... 1-20.. 105 Perfectos Ex..... 1-40.. 185 
Caprich Conchas Sublimes.1-20.. 104 Lorios .........+ 1-40.. to3 Perfectos Waldorftr- -40. 189 
nae al teteeee pao. we Creme de Creme. .1-40.. 275 polaiites (foil)...1-20.. 142 Nv wobasooes: 1-40... ve 
sosees ~20.. Diamantes ......12-20.. anetelas .......1-20.. 110 Puritanos Finos..1-20,. 12 
Concha Esp...... 1-20.. 116 Foney Tales...... ste os Perfectos Fir Fina 1-40.. 190 Regalia Esp......1- “20+ 144 
Deleitas ......... I-20.- 100 (spacings ...: e000 1-10.. 132 Lriangulars ..... 1-40.. 141 Reina Vic. Ex...1-10.. 171 
Excentricos (foil) 1-20.. 134 Maria Cristina....1-10.. 120 Violetas ......... 1-40.. 117 
azmines 1-40.. 11 > onponune 4: sae La Imperial. 
erfectos .....--. 40... = Nt ey © oo. a Aguila de Or». Altezas Reales. ...1-40.$1000 
Pred de Bismarck. 1-40.. 221 perfectos Sublimest-40... ~~ Deliciosos Ex....1-40.. 165 Bouquet peli 1-40.. 200 
ey pees *1-20.- 114 Regalia Chiquita..1-20.. 94 Flechas de Oro...1-40.. 132 GrpyaS yet ts 1-10.. 1§0 
Regalia Esp...... 1-20.. 168 Regalia Selectas..1-40.. 13 ee Extra.. “awe . ate odin “J Sees —* : f09 
seeeeeee . { ge 
American Jockey Club. La Corona. Princesses ........ 1-10.. 104 pretee del Rey. :. 2. 340 
Bouquets ........ 1-40. .$203 Puritanos Figas.. 1-20.. 125 Invencibles ...... 1-40.- 375 
Concha Fina Esp.1-20.. 122 as 2 eee $95 Regalia Esp Ex...1-20.. 160 feqeeeene wescens -: = 
Exquisitos .......1-20.. 165 Celestiales Astoria i eee ere ere... EL hades he 
elestiales Astoriat-40.. 165 Manuel ovate, Panetelas ....... 1-10.. 11 
—ae = wae Concha Fina Esp.1-20.. 125 Apollos ......... 1-20.. $97 Princesses ....... 1-10.. —4 
aan ad 1-40... 196 Conquerors Sees sili < 298 Bismarcks ....... 1-40.. 369 La Indiana. 
ab Satie deg #9 — PO eds - 365 as eeccsccs 1-20.. I51 Aguilas Imp..... 1-40. .$375 
orona Perfectos.1-40.. 240 Casinos ......... 1-20.. 110 ; i ¢ 
ee... ane tie Pperederes -°° sieed 1-40... 660 mee age ae ete be 293 Jn» ees — a4 
sees +++1-20.. $93 Fin de Siécle....1-40.. 420 Concha Fina Esp.1-20.. 113 pj Te: 
a Fir. Fina ae rr High Life baa sp 1-20.. 185 pore Selec..... 1-20.. 93 seat ee tere soap 
NAS «see seeeeTlO.. nvencibles ...... a 313 Deliciosos - 169 A 
feast: pensar i Fess 2 duet Cabana 
+0040... ] ia quita. ‘1-20.. 102 Favoritas ... 95 ° 
ings FS a . = Union Ss scone sae, 290 peas 227 er <r. 
a Ti@..?-I-10.. 159 Londres Fino..... 1-10.. 130 5 S50 6g 0nQet Sune” 
»Flor Cubana. Panetelas Finos..1-10.. . 98 Petit Ducs.......1-40.. 75 
ee Bouquets Sub....1-40..$127 surereigs exec bows 1-40.. 206 R ar Larranaga. 
Apollo .......... --$108 Perfectos ........ 1-40.. 178 Petit Ducs....... 1-20.. 132 Bouquets .......1-40. $185 
Cabinets” (in foil) : ame . 253 Petit Bouquets...1-40.. 110 Puritanos Finos..1-20.. 119 Conchas Especl.. + 20.. 11 
Esquisitos .......1-20.. 132 Regalia Chica....1-20.. 113 Regalia Chiquita..1-20.. 89 Deleites ......... 1-20.. 107 
Invincibles ...... 1-40.- 235 Regalia Esp...... 1-20.. 150 Ree. Esp. Ex..... 1-20.. 153 Panetelas ....... I-10.. 113 
Minervas ........ 1-40.. 120 Reina Victoria....1-10.. 140 Regalia "hep. Sub.1-20.. 153 Perfectos ....... 1-40.. 220 
Regalia Venus....1-20.. 91 PD. Goa s wcoe 1-20.. 105 Petit Bouquets...1-40.. 188 
Rothschild Ss Sele 1-40.. 225 Flor de Cuba, Sublimes Perf....1-40.. 193 Sa se +1-40.. 410 
Bock & Co. ee rink a4. — meery Clay J Reed ‘Sonsccenala 8 
Almuerzos ....... 1-20..$191 Celestiales . -1-40.. 360 Aguilas de Guil...1-40..$365 Bachelors ....... 1-20. .$120 
Cabinets .........1-40.. 265 Deliciosos ....... 1-20.. 190 HIVES --.-0-.00-. as 5 SPT EDs 0050084 aes 145 
Claveles .........1-10 86 Exquisitos ....... 1-20.. 174 Bouquets .....-+. 1-40. 179 Camelias 1-20. 
Culebras ........ 1-20.. 147 Hortensias Stones 1-40.. 192 ma onthe: tes tae Excelsior ........1-20. 93s 
Detemeane ee 1-40.. 157 Fortenas ........ 1-40.. I55 re An .> Bea? 2 09> ae La Ro de Santi 
uisitos Comp..1-20.. 21 Panetelas ........ I-10.. 130 oncha SP-..++-1-20.. 118 sa de San ago. 
hs of A ee 1-40.. ae Petit Bouquet....1-40... 190 Concha >. Ex..1-20.. 95 Brevas, a la Con's s-10. - $169 
Perfectos ..2%-40.. 208 Concha Selec..... S00. 2 | Te Bouquet, Extra...1-40.. 20 
Gems +2 102 sp 4 5 
ee Ree 1-20.. 90 l0ndres fino Esp.t-1o.. 137 Camelias ........ 11-20.. 206 
*! Gar Recuerdos" Imp. .:1-40.. 400 BAAD 0 ccccccccss 1-20.. 178 Celestials ....... 1-40.. 344 
* Joo Regalia Perfecta..1-20.. 155 Matinees ........ 1-10.. 144 Conchas, First. ..1- a0.. 123 
260 Regalia Chica Ex.1-20.. 147 S280 «.--.-+---- 1-20.. 247 Concha Esp......1-20.. 114 
. 231 Regalia Selecta... *1-20.. 146 Nancy Hanks..... 1-20.. 255 Delicias ......... I-10.. 104 
*. a1g Reina Vie Esp....1-10., 210 Napoleones ...... 1-40.. 370 Deliciosos ..... ++1-40.. 175 
saps ROFREED .. 2. .000. 1-40.. 175 New Yorkinos....1-40.. 100 Diplomaticos Esp.1-20.. 195 
. 133 Sublimes ........ 1-40.. 270 Panetelas ....... 1-20.. 136 Hermosos ....... 1-20.. 165 
+ Para la Nobleza..1-20.. 203 Invencibles Ex...1-40.. 242 
Puritanos Finos..1-20.. 12, Flor de Benito Suarez. Perfectos ....... I-40.. 195 ochay Club......1-10.. 108 
Regalia Esp. Ex..1-20.. 153 Panetelas o0s.. oie Soe 5°50. 375 BARGES «a0. t-s0.. 182 
eG cocceces ++ 993 Puritanos Finos..1-20.. 123 Media oe Esp...1-20.. 147 


WEEN cocsscccs 1-10.. 102 Regalia Esp......1-20.. 150 Regalia de Paris..1-40.. 133 Perfectos........ 1-40... 290 
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Villar y Villar. 
Bouquets .....+..1-40..$215 
Deliciosos ....+..1-20.. 174 
Escep Ro’ ilds 1-10.. 2 
Esquisitos ....-++.1-20.. 175 
Invencibles ......1°40.+ 294 
Knickerbockers ..1-10.. 183 
Panetelas .......I-10.. 13 
Perfectos ...+++.1°40.. 243 
Petit Bouquets...1-40.. 182 
Princesses ......+I*10.. 112 

193 
205 





Reina *Fina.......1-20.. 
Rothschilds ......1-20.. 


The Waldorf. 


Bouquets “aacae ste -$160 Per! 


Cazadores (foil)..1-40.. 235 
Concha Esp......1-20.+ 105 
Delcies .... ++1°20.. 100 









Deliciosos ++1-40.. 150 
Deliciosos, Ex. 1-40.. 166 
Londres imp.. +1-10.. 135 
Lule wcccee 1-20.. 215 
Perfectos - + 197 


++ 140 
- 155 
. 100 
+ 120 

Rothschilds ......1-20.. 165 


Waldorf-Astoria. 
Aristocracias .....1-20..$160 


Panetelas 












Astoria Perf.....1-40.. 244 
Bouquets Imp....1-40.. 210 
Deliciosos .....+.+1-40.. 192 


Greater New York1-40.. 
nvencibles 


. 





‘an r 
Petit Bouqu 
Perfectos ......-1-40.. 
Puritanos Finos..1-20.. 


Regalia del Prin..1-10.. 
+ 01-20.. 


Royales 
Regalia 

Lilias (foil).....1-10.. 
Serpentinos .... 








Washington. 
Bouquets Finos. .1-40..$133 
Edison’s ........ 1-40.. 192 


Invencibles .....1-40.. 195 
Puritanos Finas..1-20.. 112 


KEY WEST and TAMPA 
CIGARS. 





Mi Favorita. 
Apollos .....+++.1*20.. 
Bouquets ....+.+.1°40.. 
Brevas: {vkes, 25).1-10.. 5 
Camel Oo. 





eeeeees +1-20.. 60 
Coachs "Boud. Ex.1-20.. 92 
Concha Esp......1-20.. 75 
Casinos ....+.+++.1-20.. 90 
Deliciosos .......1°40.. 110 
Elegantes ....... 1-20.. 56 
Invencibles ......1-40.. 143 
Jockey Club......1-10.. 71 
Longfellows .....1-10.. 102 
Londres Fino Esp.1-10.... 82 
Liliputanos ......1-20.. 53 
Magnolias .......1-20.. 116 
Perfectos .......1-40.. 128 
Perfectos finos...1-40.. 109 
Petit Bouquets...1-40.. 92 
Petit Ducs.......1-20.. 82 


Pre’t’s de P. & T.1-40.. 
Puritanos Finos..1-20.. 
Regalia Esp......1-20.. 
Rothschilds’ Ex...1-20.. 
Varieties ........1-20.. 
Washington .....1-40.. 


La Elegancia. 
A. M.& C, Cabinet:-40. .$178 


Apollo sesseceeeeh*Z0e. 70 
Bouquet Fino....1-40.. 106 
revas wocceeSSO.. OS 
Cabinet ........-I-20.. 94 
COMUNE ccvcccec8OO.. $F 
Chiquitos .......1°20.. 39 
Comme il Faut...1-20.. 79 
Conchas Bouquet.1-20.. 64 


Londres Grande..1-10. 


Concha Ex...... +1°20. 
Conchas Selectas.1-20. 
Deliciosos Ex....1-40. 
Double Enders. ..1-20. 
Favoritas .......+1-20. 
nvincibles ....++1-40. 
Jockey Club......1-10. 
Knickerbockers _..1-40. 
Knickerbocker Ex.1-40. 





Manhattan ......1-40. 
Media Regalia....1-20. 
Opera Reinas.....1-10. 
Perfectos .......1-40. 
Perf. Ex. Finol..1-40. 
coepdevees SEOs 
Petit Bouquets. ..1-40. 
Petit Ducs.......1-20. 


Ponies ......++++1-40. 
Puritano Ex.....1-20. 


eRe il ie Se pe it A ae 2 a 





. 
. 
. 
. 


Leagife haps- 20. 
Victorias .......-1-40. 
La Belle Rosa. 


Camelias 
Concha 


accvecvele. < 
Finas....1-20.. 








Puritanos .......1-20.. 
Deliciosas .......1-20.. 
Diplomaticos .....1-20.. 


Perfecto Finos...1-40.. 
After Dinners....1-40.. 


First Consul. 





$58 Marcello. 
64 Brevas ..+.e++e.+K°10.. $95 
106 Bouquets eth NS 105 
78 Cazadores (foil)..1-40.. 115 
53 Conchas Esp..... 1-20.. 63 
143 Deliciosos Fina...1-40.. 95 
70 Escepcionales .... 1-40... 175 
78 Entreactos ......1-10.. 75 
3 Graciosos .......1-20.. 92 
1 Imperiales ......1-40.. 160 
75 Invencibles ......1-40.. 160 
68 Knickerbockers. ..1-10.. 90 
35 Londres Grande..1-10.. 80 
132 League Clubs.....1-20.. 80 
124 Petit Ducs.......1-20.. 88 
79° Panetelas .......1-10.. 78 


$57 
60 

6 

5 

95 

120 

125 


Alvas as aa 


Almuerzos (p 









Verfectos Royal..1-40.. 
Perfectos Ex.....1-40.. 
Perfectos .......1-40.. 
Puritanos Finos..1-20.. 80 
Regalia Chiquita. .1-20.. 
Rothschilds ...... 1-20.. 
Rothschilds Ex. F.1-20.. 
Regalia Ex.......1-20.. 
La Sinceridad. 
Ambassadores ...1-40..$115 
Aristocrats ......1-40.. 105 
Casadores .......1-40.. 100 
ShuUMS ..+--+ee4-I-1O++ 35 
Criterion ........1-20.. 100 
Deliciosos .......1-20.. 85 
Diplomatico .....1-20.. 85 
Emperors ...++.+%-40.. 150 
ancy Tales .....1-40.. 175 
Jockey Club......1-20.. 
Knickerbocker ...1-20.. 70 
Londres Grande..1-10.. 
London Club.....1-20.. 
Majors ..++++.00.1-40.. 125 
Monograms ....+1-40-+ 115 
Panetela Fina....1-20.. 80 
Perfecto C.......1-40. 
Perfectos Finos..1-40.. 100 

















1-20.. 130 Perfectos .......1-40.. 125 
Concha Especialesi-20.. 65 Perlas ........+-1-40.. 90 
Concha Fina Esp.1-20.. 80 Puritanos Finos..1-20.. 80 
Deliciosos .......1-20.. 100 Regalia Nobleza..1-20.. 95 
Escepcionales i eeebeets<iee Town Topics.....1-40.. 75 
mvincibles ......1-40.. 165 Optimo. 
Londies voesss.ciictoss 9p Aromaticns .....1-30.. $90 
Londres Grand... 1-10... 80 Bachelors .......1-20.. 100 
Media Perfecto...1-40.. 95 pane a SEU S-28; 85 
On eee ‘Tae: on 20-- 60 Deimonico gases oy Bo 
— a 85 Escepcionales ....1-40.. 165 
Panetelas Bock.).1-10.. 80 High Life........1-20.. 70 
Beneelas (McG) -tao:> 78 Incapable, sos -toes 178 
CEOS o cccc 0 08°40ee 135 : eeee ee 
Perf. (Congiine)  .1-40- Be a A pena =e B+ 
Perfectos (H. C.).1-40.. 135 Penstelas puso 35 
No ge G.)1-40.. 4 Perfectos AEE Ho ons 
beéccccGites, (Oba toe eee * ob 
Puritanos Extra..1-20.. 78 cee Of ew. ie 85 
Puritanos Finos..1-20.. 85 Regali Vie. a Sade bs 95 
Regalia Brittanica 1-40.. 150 P “10. 95 
othschilds ......1-20.. 85 P 4 
Rothschilds Ex...1-20.. 92 Lond a een $78 
Senoritds ....0.208°30.- $5 one ied plate bec 2 es 
mates! cette Regalia’ Expedia ‘3-80... 80 
po aya, Washington .....1-20.. 98 
guilas beer > bay 
Bouquets ........1-40.. Rigueza de Tampa. 
Bouquet Sub.....1-40.. 90 Bouquet Fina....1-40.. $90 
CADINGE  veccece vONOss. ENE -TER cicccaccivclsE@ee 5 
Conchas ......... 1-20-- 63 Conchas Bes c< << 1-80:s 
Conchas Finas....1-20.- 75 Deliciosos .......1-20.. Po 
Conchas Sub.....1-20.. 70 Elegantes ......-1-20.. 6 
Coquetas .....+..1-10.. 65 Exquisitos ......1-40.. 80 
Deliciosos .......1-40.. 260 Inyencibles ......1-40.. 158 
Imperiales ......1-40.. 180 Liliputanos .....1-10.. 3 
Invencibles ......1-40.. 180 Panetelas ....... I-to.. 68 
pong Spies 10-- 85 Panetelas Finas ..1-10.. 78 
mares EX....+-I-10.. 75 Petit Ducs.......1-20.. 63 
Londres Finos....1-20.. re uritanos ..... o2I-20.- 75 
Plus Ultra..1-20.. 85 Puritanos Finas..1-20.. 82 
teeeeeeTe20.. 80 Perfectos a 6e.e'ease I-40... 90 
eines: Sezer * 150 Perfectos Sup....1-40.. 128 
iNOS..1-40.. 140 Regalia Esp......1-20.. 98 
seveeeeT-40.. 79 Smokers ........1°10-- 
iSeekes Saas eM VIOMMGAE: s.cc0ceesoEek@ve': 80 
SS. 3-006. OF Solace Factory. 
weeeeed-20.. 90 Bouquets ........1-40.. $75 





rabucos ........1-40.. 


71S 


Club Espls.......1-20.. 75 


Con, Esp. 
Coquettes 
Deliciosos 
Delmonicos ......1-20.. 


eeecseesE20.. 
eeveveek IO... 
eeceveek"40.- 


Favoritas ....+++1°20.. 
Full Dress.......1-20.. 
Knickerbockers ..1-20.. 
Napoleons ......1-40.. 
PerfectOs ...++++174Q.- 
Perfectos Esp....1-40.. 
Petit Ducs.......1°40.. 
Petit Perfectos...1-40.. 
Puritanos ......+1°20.. 
Puritanos Finas..1-20.. 
Reina Finas......1-10.. 
Reina Vic. Ex....1-20.. 
Rothschild ......1-20.. 
Young Ladies....1-20.. 


La Unita de Cuba. 
After Dinner.....1-40..$150 


+0140. 
1-40.. 
1-20-. 
1-20... 





Cabinets . 
Conchas ... 
Conchas Esp 
Delmonicos . 
Invincibles 
Londres .... 
Panatelas F[inos..1 
Perfectos .. 
Perlas 
Puritanos . 
Sublimes ........1-20-- 


eee 





7o 
172 
63 


NEW YORK CIGARS. 





La Fama er 


Aristocrats 


Delmonico . 
Gems ... 
Invencible .. 
co Club..... 

onople ....++++1-40-. 
Majors ....22..+1740-- 
Petit Perfecto....1-20.. 
Perfecto Finas...1-40.. 
Puritaro Esp.....1-20.. 
Panetelas .....+.++1-20.. 
Petit Bouquet....1-40.. 
Panetela Finas...1-20.. 
Perlas ...ecccescl"40ee 
PerfectO ..++++++I4Oee 
Perfecto Selecto..1-40.. 
Perfecto Esp.....1°40.. 
Royal Perfecto. ..1-4o.. 
Regalia Cabinet. .1-40.. 
Regalia Esp......1-20.. 
Rothschild éves 8 OBe< 
Reina Vic. Esp. ++I-1O.. 
a Perfecto. .1-40.. 
Violetas .....- 2 0eT-20-- 


Henry Irving. 
Puritano Fino ...1-20.. 
Regalia Concha ..1-20. 
Concha Fina Esp.1-20.. 
Brevas 
Londres Extra ...1-10.. 
Puritano Esp. 














Perfectos od 
Victorias . p 
Panetelas . 
Colonias P 
EE sicebe-6edes We 
Regalia American.1-10.. 
Union Club .....1-20.. 
Perfecto de C....1-40.. 
Perfecto .Extra ..1-40. 
Invencebles ..... 1-40. 
Dainties ..... ++1+20 
new Chall cece 1-20.. 

anetelas Finas..1-20.. 

Deliciosas ....... 1-40.. 
Petit Duc®....... 1-20.. 
Bouquet ......+.1-40.. 
Rothschilds ......1-20.. 





Edition De Luxe.1-40.. 
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a! a AL AVI 


Racine Paper Goods Co., 


RACINE, WISCONSIN, U. &. A. 


$$ 


SOLE PROPRIETORS AND MANUFACTURERS OF 


ae S 
THE PARMENTER IMPROVED 


C~" CIGAR POCKETS 





Convenient in every way and acknowledged by manufacturers 
and retailers everywhere to be the best and cheapest method of 
advertising cigars: SURE to be distributed. 


These Cigar Pockets te made under and are broadly 
; ' protected by Eight United States 
Patents, and other patents are now pending. 





They are also protected by letters patent in Canada, England, 
France, Belgium and Germany. 


Our Mr. O. L. Parmenter is the pioneer inventor in this line, 
and our patents broadly protect many constructions and variations 
in the line of 


Paper CIGAR POCKETS or Pouches, 





_ We want YOU to send for samples and prices. 





Please mention Tue Smoxer’s MaGazine to advertisers. 














The Improved 


| BOSTON 
UTAH : 
ee B | GARTER 


eee ee Abs an Essential of the 
SALT: LAKE. i 1 Well-Dressed Man. 


ALWAYS EASY 
A land rich in minerals, grains. fruits 


and Yegptabies, developed from the sage pes EVERY PAIR WARRANTED 
brush by industrious and intelligent \ ae > 











labor; a city unique in its location and 
its character, having a delightful climate 
and every other inducement for a sojourn 
there, Reached by the through connec- 
tions of the 


NEW YORK CENTRAL LINES. Lies flat to the leg — 
if Reng Pras fee Lg page Masated Catale e never slips, tears nor unfastens. 
tral’ "s OP dig travel faa pe lhe 5 3 wil baconn aoe THE NAME “BOSTON GARTER” 


free, post-paid, to any address on receipt o ii: is stamped on every loop. 
age stamp, by George H. Daniels, Genesal a ped bis 


assen Agent, New York Central Railroad, Es is 
Grand Sentral Station, New York. : 4 Sold Everywhere 


Sample Pair, Silk 8c, Cotton 25c. 
Ma Jed on receipt ‘ot price. 





GEO, PROST CO. Makers 
Boston, Mass, 














JT eropatitn Tobacco Company, 


134-136 Grand Street, Corner Crosby, 
NEW YORK. 





BRANCHES: 


313 West 125th St., New York, — 334 Gold St., Brooklyn 
319 E. Houston $t., New York. 137 Duftield St., Brooklyn. 


‘9-11 Warburton Ave., Yonkers, W. Y. 197 Graham Ave., Brooklyn. 
1rg RICHMOND. TERRACE, PORT RICHMOND, STATEN ISLAND. 
eeveaeeoneusenrecemunnrarer seers wesswrecovoyroreunsoesenye 














T IS said of us that we are, and the growth of our busi-' |B 
ness points that way. The fact that our first customer |#) 
is still our customer, and that nearly all the others who 

have once come to us have remained, perhaps indicates one heey 
good reason for this success. We have no specially organ- |gi> 

ized department for getting business. On the other hand, |. 
we have an organization second to none when it comes to |) Xam 
taking care of business. , 

Once an order enters our shop every man connected | 

therewith feels himself on trust, and does his very best. 

Write for our illustrated price-list, showing 48 sizes of 

Pure Habana Segars. 


JOHN W. MERRI 


136 & 137 Maiden Lane, 


ESTABLISHED 1857. 


‘Costliest Because Best.”’ 





GED. L. STORM & 6. 


24-26 MURRAY ST., 
..» NEW YORK. 


SOLE DISTRIBUTORS FOR 


Straiton § Storm Co. 


Kerbs, Wertheim 
§& Scbiffer 


Gonzalez, Mora s Zo. 


un 


CLEAR HAVANA - 
M. Stachelberg & Co., 


383 and 385 West Broadway, 
NEW YORK. 
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